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COFFEE BROKERS 


NEW YORK NEW ORLEANS 
88 Front St. 427 Gravier St. 





lo Enrich Your Blend 
in’ Quality and Flavor 
se the year “round crop... 


COLOMBIAN COFFEI 


NATIONAL FEDERATION 
OF COFFEE GROWERS OF COLOMBIA 


Member of Pan American Coffee Bureau 
120 WALL STREET = NEW YORK 5, N Y 





Prominent Roaster’ Writes: 


“We find that our Bar-Nun 
Automatic Bag Feecer, Opener 
and Weigher is one of the most 
satis;actory units in our coffee 
packing department. It has 
speeded up the packaging of 
coffee far beyond our expecta 
tions and has paid for itself 
out of man-hour savings since 
installation. We are very proud 
of our Gump Bar-Nun unit. It 
is our opin’on that no coffee 
packaging plant should be with 
eut this valuable asset.” 


NAME ON REQUEST 


Mode! 25 Bar 


Cite Ne; faa x. i, Money ..2t weights that are 


Veigher with 


Automatic Bag 


<= ~e accurate within + 1/32 of one oz. per Ib. 


your present weighing equipment doesn’t per- 
j } mit you to control weights to + 1/32 of one 

ounce per pound, you are losing money which 
could be saved by using a Bar-Nun “Auto-Check” 
Weigher. And if you have sufficient bag packaged 
coffee, you can make additional savings by using 
a Bar-Nun “Auto-Check” Weigher complete with 
Automatic Bag Feeder. Users say that Bar-Nun 
“Auto-Check” Weighers (either with or without 
Bag Feeders) pay for themselves through savings 

in overweights, labor and space! 


Investigate the profit possibilities of 
these machines. Information on our 
complete line of Weighers and Bag 
Feeders sent without obligation. Write 
today. 


B.F- Gump Co. 


Engineers and Manufacturers Since 1872 


1312 SOUTH CICERO AVENUE, CHICAGO 50, ILLINOIS 


MAKERS OF Gump Coffee Granulizers — Edtbauer-Duplex 

and Bar-Nun “Auto-Check’ Net Weighers — 

Bar-Nun Automatic Bag Feeders — Draver Blending Feeders 

— Ideal Green Coffee Cleaners — Magnetic Separators — 
Elevating and Conveying Equipment 





ENGINEERED PACKAGING OF SPICES 


To fit modern super-market selling where your product must sell itself right 
from the sheif—your package must be right. 

Besides being right for your filling operations — it must be attractive, afford 
good stacking and smooth dispensing. 

Let R. C. Can engineering make your package right— with prompt delivery 


assured. 


MAIN OFFICE 1411 Chambers St., St. Louis 6, Mo. 


and Factory 
Branch Factories: Arlington, Tex.; Rittman, O.; Kansas City, Mo. 


SALES OFFICES 
C. E. DOBSON, 819 Corondelet Bidg., New Orleans 12, La ® C. CAN CO., 225 West 34th St., New York N.Y L. C. MORRIS Co., 1125 Spring St., N.W. Atlanta, Ga 
S$, W. SCOTT, 608 McCall Bidg., Memphis 3, Tenn €. F. DELINE CO., 224 W. Alameda, Denver 9, Colo W. L. BENNETT, 146 S. Third St., Minneapolis 1, Minn 
CAN SUPPLY CO, 1006 W. Washington Bivd., Los Angeles, Calif C. J. TAUGHER, 1628 W. Wisconsin, Milwaukee 3, Wis 
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Opportunity for the 


REGIONAL ROASTER 


...and the important role of 


LOO Otc foo 44 
STHUON. 


PLANTS 


The outstanding operating economies and 
efficiencies of Burns packaged “Thermalo” 
plants—and the relatively small investments 
they usually require—made them prime favor- 
ites with regional coffee roasters throughout the 
world, even before “decentralization” came to 
have some of its present implications. 


= . Many a success story has been built on the 
‘ Son. ... Ps 
use of BURNS Plant 2301, for example —a 


A 
“D Cor Gc 2 


10,000 Ib. (roasted weight) daily-capacity plant 


in which one man can handle the entire process- 


BULLETIN AZ2 (write for copies) 


explains the reasons for today’s strong trend 
toward regional coffee-roasting plants and how 
they have successfully capitalized upon eco- operators have made regional trade history 
nomic conditions. The trade is doing some 
careful pondering on this subject. Get your 
(free) copies of Bulletin AZ2. aged “economy” plants. 


ing, in a floor space of little more than 300 sq. 


ft. Both individual owners and branch plant 


with this unit and others of the BURNS pack- 


aBbEez Buses 2 Sons. five. 


MEMBER OF 
simce AGEneetg '** 


MANUFACTURERS OF EQUIPMENT FOR COFFEE-ROASTING * TEA BLENDING. v8 < testi 
. SAMPLES oF TEA AND COFFEE « ROASTING © COCOA BEANS e MAKING PEANUT “putt 7 


~~ dith AVENUE AT 43rd STREET ° NEW YORK 18, N. ¥Y. 


SEPTEMBER 1950 




















a It’s not enough just to show a 2. ... You’ve got to show her what 
woman a new dress... that dress will do for her! 
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3. It’s not enough just to tell women 4. ... You’ve got to tell them what 
your coffee is “vacuum packed”... vacuum packing means to them! 


Tell your prospective customers that vacuum packing 





coffee in cans is the sure way of retaining its fresh flavor! 
For flavor is your coffee’s most precious quality. Pro- AMERICAN 

tect your coffee’s flavor from enemy air by packing it 

under vacuum in cans by Canco! Use it as a big plus in 


your advertising—tell your customers the whole story 
CO. 





behind the words ‘‘vacuum packed in cans”! 








Keg your tavor! Keep your customers / 
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= Gow to turn BLACK PEPPER 


~ ine GOD 


Black Pepper... Norda’s Black Phoughtfully prepared from the 
Pepper, will help you turn your very best East Indian pepper plants, 
products into vold. customer's cash Norda’s Black Pepper will vive your 
... because Norda’s Oleo Resin specialties that spicy sharpness that 
Black Pepper is the seasoning that turns tasters into customers and cus- 
sells fine products. tomers into profits. 


Use Norda Black Pepper Kesin and these other 


quality Oleo Resins in your fine products: 


Oleo Resin Capsicum N. F. (African) 
Extracted from Nigerian Peppers 


Oleo Resin Capsicum (Special Blend) 
PrSh cio eta a Deca epee neacat eaten Superb in Bite and Color 


Oleo Resin Red Pepper (American Capsicum) 
«Sms pe ee 6 eo 5 + 6 RE ee, Cee ith Cole 


Oleo Resin Ginger N. F. 
aE Rag eee erica eee Standard N. F. Grade 


Oleo Resin Ginger (Extra) 
Beautiful Bouquet 


Pure Jamaica Ginger 


Standard 





Oleo Resin Black Pepper 


For products that sell, and sell again, 
remember the name... NORDA. 


Send for catalogue, prices, and full information 
about Norda Essential Oils, Aromatic Chemicals, 
and Flavor Bases ... send for them today. 











Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N.Y 


CHICAGO - LOS ANGELES + ST. PAUL + MONTREAL + TORONTO + HAVANA 
MEXICO CITY + LONDON + PARIS 
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MEMBER OF 


NEA 


THE GREAT ATLANTIC & PACIFIC TEA CO. 


IMPORTERS, ROASTERS, RETAILERS 
OF FINE COFFEE 


Represented in 


BRAZIL AND COLOMBIA 
By the 


AMERICAN COFFEE CORPORATION 











is preferred --because of its 


@ True Characteristics of Mild Coffee 
@ Cultivation in High Altitudes 
@ Preparation by Best Known Methods 


Plus: Expert Care in Final Removal of Defects 


DEPARTMENT OF AGRICULTURE PORT AU PRINCE, HAITI 
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NOW 


MORE THAN EVER 
IS THE TIME TO 


) 


E 63) i 
CA8/NDA 


P AMBOIN 
NOVO REDONDO \# 


L08/7T0 
BENGUELA 


THEY ARE $ WELT AND THEY W/LL 
BRING DOWN Tle COST OF YOUR BL ENDS 


JUNTA DE EXPORTAGAO 
D0 CAFE “Ney te" /2COLONIAL 
Head Office: : 


— Rua Agusta 27 Lishon Portugal 
Branches: Cabo Verde « 2 Tome « ° Angola 











GOING OVER 
WITH A BANG! 


Whirling into autumn—the Pan-American Coffee 


Bureau's Coffee Campaign! It's more of the 


same fast-stepping campaign you, and millions 
of consumers, have been seeing and hearing all 


summer long. 


EDWIN C. HILL—in 141 newspapers 
covering 122 markets: 27,907,670 
circulation. 


COMING! COMING! 


See this space next month for Big 
EDWIN C. HILL—ON RADIO—91 


stations in ‘‘The Human Side of The 


Announcement of Big Things that 


is will mean a lot to you this winter! 
News”’ every Monday, Wednesday 


and Friday. 


PAN-AMERICAN COFFEE BUREAU 


120 WALL STREET, NEW YORK 5, N. Y 
BRAZIL . COLOMBIA . COSTA RICA ° CUBA ° DOMINICAN REPUBLIC 
EL SALVADOR . GUATEMALA ° HONDURAS "a MEXICO n VENEZUELA 
8 COFFEE AND TEA INDUSTRIES 
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Coffee drinking in the U.S. Luttrell: “Convention program focus” 
4 report on consumption habits, Pierce: “Associaton grows” 
trends—by age, area, season Scull: “Planning the sale” 

Compton: “What you can do” 

Planning the premium offer Powers: “Excessive stocks” 

How to go about setting up McKissock: “Closer tea alliance’ 
a promotion. Final article Know your A, B, C's of T 
Eisenmenger: “Next restaurant 

New contracts on Coffee Exchange problem” 

7 Hall: “West Coast’s tea year” 

Brazil's coffee trees ppt pi 

Hards: “Tea in India 

Japan’s tea production 

Brabant: “Pa'istan’s tea out'ook” 

What makes a package good? Kerr: “Tea in Kenya” 

Jim Nash on some fundamentals Dickinson: “Tanganyika report” 


in container design, function 


Dislike modified Gillette report 


Departments 


What to know about cardamoms Premiums 
Dr. Landes sums up pertinent Crops and countries 
facts about another spice item On the menu 
; * Off-hour profiles 
Predicts short orange oil supply Ship sailings 
: Shipping notes 
Tea Convention ( oflee news from I urope 
Smallwood: “Big turn is to tea’ The coffee outlook 
Hyde: “Year's top tea event’ Editorials 
Vinnicombe: “Serious side—but Lewis—Tea leaves 
sports, too” Tea movements 
Partridge: “We must not faiter now’ 47 Packettes 
Huxley: “Proud of partnership” Flavorettes 
Schneider: “Year of achievements’ . City news 
E HANDBOOK 
of corrugated 
will want thi 
Fibre Box 
ations 


New Orleans WwW 
San Francisco M 4¢ Mark Mexico 


Kuda 


Subscription: 


SPICE MILL PUBLISHING 


7 CO 
106 Water St New York 5, N 


Pioneer Publication in Coffee, Tea, Spice, Flavor 








PERCENTAGE OF PEOPLE DRINKING : ms 
VARIOUS AMOUNTS OF COFFEE Cottee drinking 


per 


= The market for coffee in this country can be increased 


IF FEE by getting consumers to drink coffee more often, rather 


Tes PS 
; than by trying to win new coffee drinkers 

This 1s one of the conclusions in a report on coffee 
drinking in the United States issued by the Pan-Ameri 
can Coffee Bureau. The report points out that there are 
now relatively few adults who never drink coffee, but 


\ 
j 
se 3 a | 


THREE THRE 
that many of them could enjoy coffee more frequently 
we nbean sel odd WINTER 1950 To provide information on who drinks coffee, when, 
where and how much, PACB sponsored a series of Bev 
erage Biography Studies by the Psychological Corp. These 
studies, conducted in July, 1949, and again in January 
February, 1950, developed purely quantitative facts, PACB 
COFFEE CONSUMPTION BY PERIOD OF ~ Eee rue 
pomnts out 
SUMMER 1949 } WINTER 1950 
vs 50m The report ts based on an analysis of the records of an 
iverage day's consumption of coffee for 18,000 people in 
the summer of 1949 and another 10,000 people in the 
winter of 1950. People eight years of age and older 
were interviewed personally in all parts of the United 
States, in mun ipaliti s ranging trom large cities to cross 
road villages 
The summer study was made before, the winter study 
shortly after, the sharp change in price levels Compari 
sons between the summer and winter figures should be 
made with this factor in mind 
However, PACB is now having another summer study 
made and plans an additional winter study in 1951 The 
results will allow comparison of cotfee consumption dur 
ny the two summers and the two winters, as well as 
PEOPLE DRINK COFFEE : 
* summer vs. winter consumption tor both pe riods 
BY AMOUNT CONSUMED } 
PACB suggests that the studies not be thought of as 


measurements of sales, but rather as unbiased, factual, pert 


odical reports on the use of coffee as a beverage, and 
theretore accurate indications of cofte¢ consumption 


trends int ountry 


Growth of habit 


The 1949-50 studies show that 74.7 per cent of all 


over eight years old drink coffee in winter, 70.9 
nt in summer 

Taking in children down to eight years old undoubtedly 
lowered these proportions. For adults alone, the levels 
would probably be well over 80 per cent, summer and 
But the fact that children so young were checked 

turned up useful data For examp! 
THE CONSUMPTION OF ALL COFFEE Children eight to 11 years old occasionally drink coffee 


they reach 17 to 18, they can be expected to 


] 
r than one up a day The best coffee drink 


mag? vople 30 to 49 years old, who drink slightly more 
A ae t 1 thre Ips p { in winter and two and one-third 
; ire {1 | show that 84 per cent of ill coffee ts 
, runk \ 1e, that more than 80 per cent 1s consumed 
ae ne bot um nd winter and that coffee at 
reakfast a n e than half the cotfee drunk 
ringr t immet ut less than half in the winter 

‘ 2 ; ; f sa hot beverage the year round, with iced cof 
a ) mu t now representing less than one per cent of the total 

4ome estouront 2 At Work nme nsumptior 4 per cent lower than winter 


Eating mi { } 


Beese ; ‘ 
th onsumption of coffee in the winter is the 


F ONSUMPTION 
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in the United States 


result largely of greater amounts per person drunk each 
day Only a 

comes from an increase in the number of people drinking 
it 


than in summer small part of the increase 


In the 1950, the 74 who 


coffee averaged 


winter of per cent 


9.09 Cups per person per day 


under 20 years of age accounted for the 


tion of non-drinkers both and winter Among 


summer 


adults 30 to 49 years of age, 85 per cent reported drinking 


one Or more cups in summer and 87 winter 
On anh 
people 


cottec 


ave raged 


i per cent in 
n 1949, 70.9 per cent of all 
and older, drank 


drinking 


average summer day 


interviewed, eight years of age 


some the remainder drank Those 


cotte 


The summer average, 24 per cent lower than the winter 


none 


8 cups per day 
avera 1s based on the average cups per person pet day 
consumed by all persons interviewed, rather than on just 
those who drank any coffee This method of averaging ts 
used generally throughout this report 

Top coffee consuming areas throughout the year are the 
Mountain Pacific States, 
East and South Central States 


and while the lowest are the 


Regions differ widely 


The and Pacific considered as 


area, show a summer consumption twice as great as that 


Mountain regions, one 
in the area of lowest consumption, the East South Central 
States. The Mountain and Pacifix 
mer consumption level 20 to 25 per cent greater than the 
East or West North Central regions. The 
Pacific increase in 


sumption 


States also have a sum 
Mountain and 


States show a 15 per cent winter con 


A winter increase of over 40 per cent for the 
North Central States brings these areas to almost equal 
winter standing 

It is natural to assume that the lower consumption in 
the South Atlantic and East and West South Central States 
is primarily due to lower consumption by the large Negro 
population there This is true, but the white population 
there consumes less coffee than white persons elsewhere 
the South also less 


The Negro population in consumes 


cotfee than Negroes elsewhere Both groups, therefore 
contribute to the lower consumption rate 
2 to 15 


cup per 


Out of ten youngsters between the ages of 1 


who sample coffee, an average of three have one 


COFFEE CONSUMPTION BY 


MMER 


GEOGRAPHIC AREA 


250 


Nt 


we 


949 Vs WINTEP 
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1949-1950 


the 


person in the summer 


day In the age group average consump 


tion is three-fourths of a cup per 


and one and one-fourth cups in the winter 


The young adult age group, 20 to 24, 


shows a much 


higher level of consumption than the older teen-age group 


These age groups are most important to the development 


& 


of cotfee drinking. If people do not learn to enjoy coftec 


in this period, when adult behavior patterns are being 


formed, future consumption its likely to decline 


Peak age level 


» pe cottee 


k level ot 


The opportunities to gain a new cottec drinker 


From years of age and up ts the 
drinking 
beyond the age of 30 appear limited. People 60 and over 
maintain a level of coffee drinking close to the peak levels 
ot i9 
The differences in the amount of cotfee drunk by people 
from different income groups is shown to be very slight 
The breakdown by white and non-white (largely Negro) 
groups reveals a small increase in coffee drinking among 
the white group in poorer homes 
cities 


the 


Seasonal comparison of coffee drinking in 


throughout the country, by size of city, shows about 


same variation between summer and winter 


Here is the consumption by size of city, in cups per 
person per day, first for summer, 1949, then for winter 
Metropolitan New York, 1.67, 2.14 


2.40 


1950 Other metro 


politan ireas, 1.96, 100,000 to SOO,000, 1.80, 2.44 


100,000, 1 


71, 2.48; 2,500 to 76 49 


l 2.10; Total, 1 


Towns of 2,500 population represent a greater propor 


»5 OOO to 25,000, 1 


Small towns under 2,500 


tion of the population in Southern states than in other 
areas. The generally lower rate of consumption found 
throughout those states ts reflected in the averages for the 


smaller towns 


New York City may 


be due to the large proportion of European born people 


The lower rate of Consumption in 


or pcoy le only one or two generations removed trom 
European countries where coffee is not the almost universal 
beverage it is here 

The that 
drunk at meals is an annual estimate based upon summer 


The drunk 


with meals amounts to 86.4 per cent of the total in sum 


determination 84.4 per cent of all coffee 1s 


and winter consumption amount of coftee 


COFFEE CONSUMPTION BY AGE GROUPS 


SUMMER 1949 Vs WINTER 1950 
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ON 2st ZLUCK.. 


We believe that luck has been a minor 
factor in the development of this 
business and in the success achieved by 


our coffee roaster customers. 


A closely knit national organization and dependable con- 
nections in the producing countries has made possible a 


reliable and efficient service to the trade. 


When you use "Ruffner service you are not gambling 


with the outcome, you are certain of complete satis- 


faction. 


Ruffner, McDowell & Burch, Inc. 


NEW YORK: 98 Front Street NEW ORLEANS: 419 Gravier St. 
SAN FRANCISCO: 214 Front St. CHICAGO: 408 W. Grand Ave. 
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Planning 


the premium offer 


Second of two articles on how to set up a premium promotion 


STARK, Manager 
Premium Division 
The Moore Enameling & Manufacturing Co. 


Continuing premium plan The purchaser may or may 


not share part or all costs of the premium, but several matcl 


another combination plat ing items are offered to encourage building a © set 
concerned primarily dealer rather than pon or other evidence of purchase ts commonly used 


mer and ts sometimes to. 1O< 1 Wu Me an continue over a longer period of time an 
may be offered to the dealer at no rage the more trequent purchase ot products 


sfOCk irg quantities r purchase ulated minimum Self liquidating deal: This usually requires that a coupon 


over and above his customary practi ’remiums wrapper, label, boxtop or other evidence of purchase be 


himself I product matled-in accompanied by a specified sum completely cover 
the dealer tor his service ing the cost of the premium plus mailing and handling 
sometimes used with consumers to en The money asked for is commonly a substantial reductios 
rage the purchase of larger quantities, such as two boxes, of the regular retail price tor the same or comparable items 

od eae usually half price. An apparent substantial saving 1s essen 
Give-away plan The premium is given without cost to fa 

Premiums may be redeemed by coupons dis Some items do not lend themselves too well 

liquidating use because today s packaging and postage costs 


thuted with the product or hy other evidenc ) a | irchase 
Redemption can be handled via mailing 
t . Di tates: - materially affect price and do not represent the necessary 
trally located pl 
Lily CH ALCS | i. ¢ 1 
I when compared to retail prices of the same merchandise 
rive w“ noco , j 
é sites WOUTARE 4 Sold in quantity or bulk packing to retailers 


ores during a specified ti rin return tor 


emonstration or giving ience in the home Over-the- counter deals 


iquidating premiums m over-the-counter 
more commonly the combination deal is used 


he principle of pricin 
SO cents) This 


send two 


a single coin 
three dimes 


minimum t class | 


pre mium 
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Pion ‘ams YOUR 


trends . . . offers... products... COMPLIMENTARY 


Coffee, tea packers 
plan ro visit 1950 


Premiums Exposition TRADE GUEST TICKETS 


TO THE 1950 


pte PREMIUMS 
we et & AD. SPECIALTIES 


EXPOSITION 


71st REGIMENT ARMORY, 34th ST. & PARK AVE. 
NEW YORK CITY 


OCTOBER 2-3-4-5-6 


ARE READY 
WRITE FOR AS MANY AS YOU NEED 


(NO REGISTRATION FEE) 


The products of over 230 manufacturers 
will be on display in the largest show in 


Billion-dollar_ mark the history of the premiums industry. 


WEEK 


EXPOSITIONS FOR TRADES, INC. 


1860 BROADWAY, NEW YORK 23 


ARTHUR TARSHIS, SHOW MANAGER 


THIS EXPOSITION IS SPONSORED BY THE PREMIUM ADVERTIS- 
ING ASSOCIATION OF AMERICA, INC. & THE NEW YORK 

aie: Seca PREMIUM CLUB, INC. 
SEPTEMBER 1950 








New “U” 
make 


Coltee 


“S$” contracts 


New York 


and 


debut on 


and Sugar Exchange 


immediately 


lelivery of 2's to 


S's deliverable 


“Brazil, Colombia coffee crops ample 
to meet U. S. needs in 1950"—USDA 


BK iZ1i1 i {1 (Colombia 


nav res 


Cory resumes production of coffee grinder 
Production ha 1 on its electri 





Write for Samples, Quotations 


... Get real cooperation 


CUP SELECTIONS 


SPOT AND SHIPMENT 


GREEN COFFEES 


css 4 


er 


n.d. WILHELM « CO. 


INCORPORATED 


109 FRONT STREET, NEW YORK 5 
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Only 7% of Brazil's coffee trees are new: Parana has best yield 


Brazil has 2,250,000,000 coffee trees, but only 154,000,000 
are ‘new’ trees at their best bearing ages, figures compiled 
for Brazil's National Coffee Department, in liquidation, in- 
dicates 

Only in the state of Parana, where the percentage of trees 
of the best bearing age is high, is the yield per tree still at a 
good level 

The figures indicate that while in Sao Paulo, the biggest 
cotfee center in Brazil, the yield for each 1,000 trees was only 
some 30 arrobas, or about 990 pounds, the yield in Parana, 
with a high percentage of new trees, came to nearly 2,400 
pounds 

Low yield 

The low yield per tree in both cases—roughly one pound 

trom the 


Some 


in Sao Paulo and 2.4 pounds in Parana—results 
I 

tact that non-bearing trees are averaged into the total 

trees, of course, do not bear in 


While 14,700,000 
of 168,000,000 leads the 


a piven yea. 


Parana, with new trees out of a total 


centers, the big 


Mato Grosso 


established cottee 


gest proportion of new trees is in the states of 


d Goias 


Of Mato Grosso's, 3,240,000 trees, more than a third 


220,000—are new. In Gotas there are 8,600,000 new trees 


neither of these two 


Lack of 


the total of 28,000,000. In 


however, is the yield unusually high trans 


portation limits the incentive to produce for central markets 

Next to Sio Paulo as a main coffee grower is the state of 
Minas Gerais, which has 482 million trees, of which only 
12 million are 


some new 


Espirito Santo, with 282 million trees, has only 3,200,000 


new ones: and Pernambuco, with a total of 50 million, has 


only 187,000 new trees 


1,000 trees is as tollows by state 


Yield per 


Pounds 
2,376 
1,070 

990 
980 
825 
690 
600 
490 
460 


State 

Parana 
Espirito Santo 
Sao Paulo 
Mato Grosso 
Minas Gerais 
Rio de Janeiro 
Goias 
Pernambuco 
Bahia 


Average yield in Brazil is thus some 940 pounds per 1,000 
be found by figuring 

3 5 
990 pounds 


would 
Minas 


production 


although a truer average 


the average in Sado Paulo and Gerats 


when weighted for relative since these two 


states have some 70 per cent of Brazil's trees 


Plan manufacture of vacuum-packed, pure coffee in South Africa 


The Union of South Africa may soon have cottee 
vacuum-packed in cans 
} the Kosy Tea & Coftfec 
division of Kosy Produc 
Pty., Ltd 

No vacuum-packed coffe¢ 
all of Africa 


William 


1 pure 
Expansion along these lines ts 
Co. 


planned by Johannesburg, a 


ible im 


now, according to 
Fischler, technical consultant 
to Kosy Tea & Cotfee. None 
is produced there and im 


uf after devalu 


r. Fischler left for Jo 
last month after 
the 
During two 


the 


rest of 


hanne sburg 


i four visit af William Fischler 
United 
of the 


Los 


roasting operations in New York City under the tutelage 


year 
States 


years, he attended University of California at 


Angeles and the the time he studied coffee 


ot the late Joseph Martinson. Sr.. and the father’s 


feath Joseph Martinson, Ir 


after 


Deeply indebted 


him if 
blending 
1dising 
other coftec plants it 
He hopes Mr Fischler 
packed coftec Kosy is planning to 
of South Africa can 


sons Cotte 


Union 
Martin 


introduce in the 
ilate the high quality ot 


here 


SEPTEMBER, 1950 


Founded in 1901 by Rudolph Levinson, Kosy is the 
largest importer, roaster and distributor of coffee in the 
South Africa, Mr 


there 


Union of Fischler said 
Cottee 


tribution 


methods in blending, roasting and dis 


are as different from methods used here as the 
(When it's the United States, It's 
South Africa.) 


seasons winter in 


summer 1n 
roasters 


coke-he 
the 


German 


ted 


war 


Probat roasters 


The 


characteristics of the country determine both the type of 


roasted in 


The 


brought in 


coffee ts 


trom Germany betore unique 


blends used and the 


Phe 


about 55 per cent is coffee 


method of packaging 
cottec Only 
20 per cent 1s chicory, 


manufactured product is not 
About 


10 per cent is caramelized 


pure 


ent ts malted rye and 
sugar 


The 


ganyikas and others 


Africans 
although there 


Kenyas, Tan 


small 


cotfees used are mostly 


have been some 


importers of American coffees, mostly Rio 6's and 7's 


} 


This product pound 


plofilm bags for the city 
Boerfrau, the 


quantities for the factory operator who suf plies it to the 
| 


in varying blends, ts packed in one 
markets. in five pound bays for 
Afrikaander housewife, and in larger 


th 
ne 


itives living in the f 
Mr. Fischler 
rand, Boerfrau, in 

the ex 
The 


prowiny 


actory compound 
Kosy I 


the near 


said planning to put out a new 
t i 


This 1s another in 


the 


future 
insion 1 ires planned by 
South Africa, Mr 
emendous rate ind the 


Kosy, Mr. Fischler indicated, is 


country 


firm 


Union of Fischler declared, 1s 
outlook is for con 
tinued expansion yrow 


ing with the 
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State Department, coffee Fad F. Williamson, executive vice president of the Nation 


al Coffee Association, said the report 


interests not pleased 


still contained some 
items which appeared unnecessarily offensive to our Latin 
American friends But, he added, the trade was gratified 

by modified Gillette re ort hat the rept rt contained no evidence of unfair ye cs on 
: | the part of the American importer ind that most of the com 


mittee’s suggestions had already been followed 
NCA feels that in spite 
Committee last 


month 1 ort, the basi committee were friendly 
ersion t bitterly prot The to the findings, Mr.- Williamson pointed 
out, declares Coffee is a perfect example of intern itional 


} 


of the awkward languag¢ 


ot the 
intentions of the 


introduction 


sound basis, a product customarily desired and 
a country that raises none of 


urn has a wide variety of products to exchange 
The committee also include 


final 
ment that coffee is the 


ivorite bes 


the money crop of Latin America and 


to unite the peoples of the two continents 


Mr. Williamson declared the trad as confident that 
tion with reference to coffee a legislative 


manner would be taken in the ligh 


ght « 


adminis 
trative 


its 


Theophilo de Andrade, president of the 
C oft Bureau rappe i the new rep rt 


as still ver 
proper presentation ot tl 


1c true facts on coftec 


; 
to aggravate still further 


It is certain not only th 
cotte producing count yut 

onfusion among the American people which 
1% Committe 


report inspired he de lared 


‘ rincipl the While by rephrasing in 
neivhbor who rt spe ts 1S I hts nd « 


the 


1 ual Gillette 
yovernment s } 


art and by some deletions they 
eliminated a few misstatements of facts and the 
d inferences to which the governments of the 
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the cotfee-producing countries took 


United States and of 
such serious exception, the new report keeps most of its er 
roneous and harmful statements and recommendations, which 
will call forth strong protests It is indeed unfortunate that 
the Senate committe: to ignore the testimony of ex 
perts on the ou recommendation 
tical information of « i the United 
As it stands, the n eport ts injurious 
and reflects woeful rstanding of the 
economics tr ide 
report further 
into 
situation, 
Department 
otfee industry has reason to 
s action from many standpoints 
howcver, that it will be affected by the report, sin 
cottee is g ved by the economic law 


\ mand 
ilready taken 
given assurance to the offtec 


policy ot 


be fair s 


Special commission on coffee 


tatives of tour Latin-Ar 
Special Commission on Cotte 
COnNOomMIc ind Social Council, 


consider th n V port as 








not only 


the Commission 


of Brazil 


El Salvador 


Why coffee is important to the grocer 


the IGA M 


par 
used to offs 
The other 
product 
{ volume that may result 


The prem 
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Why Hesitate? 


Do you realize that a 
penny’s worth of that good 
Muller’s chicory will re- 
duce the cost of a pound 
of coffee by more than 
a nickel? Something to 
think about . .. and act 


upon... isn’t it? 


E. B. MULLER & CO. 


165-167 Hudson St 613-615 South Peters St 
New York New Orleans, La. 
Factories in Michigan 


























R 
N’T BEAT THE prip-O-LATO 


you CA STIMULATOR 














yes 


= — — SALES-TESTED 


TUAE-PROVED—ALL ARE 
MONEY MAKERS FOR YOU! 


er 


> THE ENTERPRISE ALUMINUM CO. 


-Massition, Chiéo 


+ rah ahy R ea, Seapebanges 





7 
Crops var i countries From 1930 to 1936, for 
coffee 
Europe topped U. S. 


as market for Rio's 


news rom producing areas 


ready worn out, it was pointed out in Santos last month 
instance, the annual average t1 


Sao Paulo was 15 million bags. But from 1936 to 1942 
this average dropped to 10,500,000 bags, and since then 
including 1949, the average has not been more than 
00.000 bag 

: eryon ms t teel that the present Paulista 

Top: ef ne n } 

rop will not 1 10), ( and there are some 
cory that th yicid 


who favor 
| kilos pet 


of cherrs 


in 1949-50 crop vear in Many areas is dow! tron norm of | 
' to 19 K1iOS ording to another author 


Ith 





Production 


Port improvement in new Colombia program 


high priority 


de pul 


t of waterways 1s given 


Improvem¢ 
ywram tor ¢ oloml 1a Mac 


y-ranyg levelopme prog 
by the International Bank tor Reconstruction and De 


opment The program which calls tor a net capital 





COFFEE 


Private Label Blending — Roasting — Packing 


e Vacuum Tins or Jars 
e I-lb. Paper or Pliofilm Bags 


e 3-oz. Restaurant Packs 


We can meet your own particular need . . . or furnish a complete service 
from start to finish . . . supplying Green coffee, roasting to your speci- 


fications, blending to your standard, packing under your label. 


. send saraples of your coffee—we will match it and quote prices . . 


EPPENS. SMITH CO... INC. 
Borden Avenue and 21st Street, Long Island City |, N. Y. 
Telephone: STillwell 4-9320 


BALTIMORE: 125 Lombard St., PHILADELPHIA: 55 S. Front St. 
BOSTON: 156 State Street NEW YORK: 100 Front St. 
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nflow of 6( 1on pesos a year in its fir al phase 


was worked out in collaboration SSIOI 


xp 


which s | 
roposal Gsuatem 


Three najor aterwa project illed for in the pro a ae. 


am 


pent four months in Colombi: 


ilan 
proposal 
1s for 


improvements 


Ics here 


1950 harvest 


1950 Production: 


ind Own 


Guat 


mprobabk 


with 


rtant 
oO int 


produ rment 
S300 001 asm 


the 


ix plan, 
in G 


ronment 


tlow¢ 
yove 


smaller thar | and ¢ untry German-owned fincas 


production 5.000.000 bag operates them as government 


t 


far received it The government has since disclose 
an opiniot t » per cent F. O 


than 5.000 


fred pounds 


| Officials 


country would probably be changed t 


Guatemala trade opposes proposed coffee export tax 


, 
igitated 


rovernment to place 


cent sales tax on F.O.B. cotfee sales 


method ot 


Guat 


raising 


mala and 


rop will 


give the 


ome trom 


xport tax of 


taxes, approxi 
ome 
ottec 


more 


tax will 


with 


most 
it po 
roment 
heeded 


however, that 


ontributor 


ly one third 


owned and op 


it ¢ X} ropriated 


ind now 


projects 


d that the proposed 


otfee exported from 
flat 


to a $5.00 


the correspondent 





C. A. MACKEY & CO. 
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trics (The Spice Mill) that this More coffee from Ecuador is forecast 


would still average ten per cent of the value of ¢1 uador’s 1950 coffee crop, now being harvested, is fore 
1G 1atemalan cotfee crop, based on the 1m} ast at 385.000 bags. a 80 per cent higher than the r 
the averag pri e would be $50 pe pound vised estimate of 215,000 bags tor the small 1949 harvest 
and 1: per cent above the large 1948 output ot 345,000 

i 


bags, according to the American consulate general in 
Guayaquil 
Allowing 35,000 bags for Ecuador's domestic consump 
\ 


out 3)0,000 Dag 


tion, the 1950 harvest should supply il 


1 cott vrowe!l of coftes for export 


yroductior 


Puerto Rico sets 25,000,000 pound coffee crop goal 


A 25,000,000 pound crop is the production goal for 


ar in Puerto Rico, but the island will still have to 
port over five million pounds trom the United States and 
1 tron 1s 30 OOO,OOO 


ther countries, since the annual consumpt 


pounds. During the fiscal year 1948-49, the island im 
ported over 6,000,000 pounds to supplement its own pro 
1950 Dominican coffee crop to be bigger, better juction of 24.000.000 pounds statistics of the Departm nt 
of the Dominican Republi of Agriculture and Commerce show 


both size and quality, it wa Mor insular 


than 8 000 coffee growers have joined the 


the Protection of Cott overnment’s conservation program and another thousand 
pected to join, according to B. Quinones Chacon. ex 


lirector of the Coffee Bureau of the Department 


if¢ 
lt 
iiture 


Lift bars on coffee exports from Ivory Coast 
the ripening Restrictions on coffee exports from the Ivory Coast to 
that the Dominican publi lollar and sterling areas, as 


1 Portugal, have been othcial ftec iccording 


well as Switzerland, Belgium 
' to 


of shelled 
Comtelburo dispatch from Parts 


THE FINEST COFFEE 
IS GROUND ON A MOORSPEED MILL 


The mill in this picture is being used at the present time by 
the La Flor de Tibes Co. of Havana, Cuba, for the production 
of very fine grind coffee. Due to the very fine grind, it is 


necessary to reduce the coffee in three stages. 


MOORSPEED COFFEE MILLS assure you of a FRESH 
GRIND EVERY TIME. NO STALE DEPOSITS because 
accumulation of preground coffee in the grinding 
chamber is IMPOSSIBLE. 


SEND TODAY FOR OUR ILLUSTRATED COFFEE BOOKLET C-SM 


‘ ee 
MOORE opky pock company 


FOOT OF ADELINE STREET } OAKLAND 4, CALIFORNIA 
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Angola gets coffee processing machinery 
for Junta production and port stations 

Coffee processing machinery is on its way from Brazil 
to Angola (Portugese West Africa) for installation in the 


production area warehouses of the Junta de Exportacao do COMPANHIA 


Cafe Colonial The machinery, purchased in Brazil, in 


¢ ludes cleaning, decorticating, selecting and classifying cq lip BR ASIl a E | RA 


ment 


Also on its way is mixing machinery for Junta stations DE CAFE 


now being completed in the ports of Ambrizete, Ambriz 


and Luanda 

During recent years, more thar million dollars has 
been invested by Portugese state authorities in | 
and controlling stations in Angola 
I ative and DEPENDABLE COFFEE SHIPPERS 


: 
Considerable progress is being achieved by 


European agriculture in Angola, the Junta notes ropea 
I & ae é J from 


SANTOS and Rio 


agriculture there has always devoted itself to the preserva 
tion and development of its plantations, even during times 
crisis, and now, taking advantag 
it is improving plantations with 
machinery 
Taking the progress in both types yt agriculture into con 
1951 


sideration, Junta says it has reason state that in 


Angola will be in a position to compete on the world mar 


kets with first-class Robusta coffees EASTERN REPRESENTATIVES: 


Douglas Grahame on coffee in Mexico ) . i & rf | 
Aleman airchi d c () (e 


National Coffee Commission: — President has 


decreed that the National Cotfee Commission should repre NEW YORK 


sent Mexico before international coffee organizations and 


at conventions and other meetings of coffee men in the 








cottec producing countries The decree also provides that 





representatives of Mexico at the Pan-American Coftec 
Bureau in New York, on the special coffee committec 
of the Inter-American Economic and Social Council of the 
Pan American Union, and at the Coffee Federation of Cen 
trgl America, Mexico and the Caribbean, be under the 
Commission's control 

Re. Gillette: The Ministry of Agriculture's comment o1 
the Gillette Report was Mexico ts a coffee exporter and 
at present is shipping abroad nearly 40 per cent of he 
production, as the government's policy ts to export great 
amounts. For that re the National Cotfee Commis 


as created, with which the Ministry 


aT ES A eS 


5% 


tinuous contact 


aie eee 


olledo Clemer nal the Commussior 
Coffee He added 
the I 


ee 


Mr. ¢ increascd ote 
foreseen | President iv icl Aleman who 
Commission to improve Mexicat fee pla £ Secause ‘pa 
“CHER - TASTING 
coffee export _- 


» 


bush nursert 
Cruz, Oaxaca and 
These bushes will 
The Commission hopes that 
Mexico will have 3,600 more 
otfee cultivation, t pr iction from whi 
sent e pr 1eld Mexico some § 40 i S. A. SCHONBRUNN & CO., INC 77-81 Warer St.. New York 


year 
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SAVE" 
On Glass 


PYREX brand GLASS—‘tops” fc 
resisting heat 
TEAR DROP 
shock 
RUBBER CUSHIONED 
HANDLE—softens bump 
SEMI-WIDE NECK— 
duces neck chipp whi 
filling 


UNIFORM GLASS THICK 
WESS—no thick oF : 


SHAPE 


4 au" 
~- Ms. y Ai 


HAND-TITE HANOLE — 
change it in secor 


S 


Prove it to yourself 
thousands 

restaurants and fountains 

are proving it 

EVERYDAY! The famous PYREX brand glass in VACULATOR reduces 
breakage as much as 50%! VACULATOR and only VACULATOR 
cuts down breakage with these sensational features 


Ls 


just as 


C2 ihe menu 
SMA anna 


developments among public feeding outlets 





200 workers in Tampa 
factory get free coffee, 
doughnuts each morning 


A metal fabricating plant in Tampa, Florida, spends 
about $5,000 a year to give its 200 employees free coffee and 
doughnuts each morning—and the management finds it pays 

Each morning, at 9:30, a restaurant man from a nearby 
cafe wheels a rolling table through the plant, serving coffee 
in paper cups to the employes. A doughnut goes with each 
cup 

Operations in each section of the plant stop for about 15 


the Workers 


down with their relax 


minutes as coffee man passes doughnuts sit 


coffee and doughnut and for a few 
minutes 

Mario 
morning 
treshed 


dow 


Danti 
that the employces 
They 


ind other 


breaks 
back to 


naking steel win 


plant superintendent Says it the 


so can go work re 


start work at 30 am 


frames fabricated items, and the coffee-time 


vives a rest period 


about $100 a week Ww . othce man 


It costs 


ger says its worth it 


th 


Automatic urn makes one to six gallons 


The Anco Automatic Coffee Urn, which makes from one 
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to six gallons of coffee at the push of a button, is described 
in a folder available from the Automatic Coffee Urn Division, 
American Name Plate & Manutacturing Co., The 
to three 


Chicago. 


unit consists of two urns which can make from one 


gallons individually or at the time 
ot 


coffee every time and at a temperature 


same 
An automatically 


correct 


the 


amount water is spread over 
{rips throug! 
is automatically controlled, the 
The unit also refills the 


clock which can be 


which tolder explains 


water tank automatically and has 


time set to have fresh cottee steaming 


int is opened—or at any other 


that this machine will not make new 
oftec 
grounds are placed in the ex 


This 1s due to the fact 


buttons 1s pushed in, the pump will 
liquid cotfce receptical is empty, it ts 


able 


the 


advantage to be to t up fresh 


ind push button in ad 
yrevious batch of liquid cottec 

idvantage to do this 
of coffee, 


cycle automatically 


Sa Le know 
only 

1 drained from the urn 
to minimize dithculties with lime 
It in he de 
water, simply. by taking off 
the 


ns stay with the top 


limed on location 


without disconn 


he control pack wing top ot the machine 


Wh and the 


n this toy 





chanic is then in a position to look right into the large 


rvort 
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Hitchcock named associate product 
manager for Maxwell House, Yuban 


Frederick C. Hitchcock has been appointed associate pro- 
duct manager for Maxwell House Coffee, Instant Maxwell 
House Coffee, and Yuban Coffee, all General Foods pro 
ducts 

Mr Hitchcock 
House 
eastern division manager and sales manager of the concen 
trate division of Minute Maid Corp., packaging engineer 
tor The Mengel Co., 
partment of the Boston Herald-Traveler 

During World War II, he served as foreign field repre 
sentative for the War Shipping Administration in Cairo, and 
as acting port director tor the War Shipping Administration 
in Aden, Arabia He is a New 
York Young Men's Board of Junior Chamber ot 


Commerce 


has been an advertising assistant in the 


Maxwell division since 1948. Previously, he was 


and a member of the advertising de 


former member of the 


Trade 


Brownell & Field shows what a million $ looks like 
another 
Brownell 
Autocrat 


interview program on 


has remarked at one time or 
dollars, | know what I'd do, 
& Field Company, Providence, R. [., 
Cottee and 15-minute 
WJAR-TV, decided to show folks what the million would 
look like 

Arrangements were National 
Bank to supply the cash, which was transported to the studio 
the federal laws governing 


Be CAUSE 


If I had 


everyone 
a million 
roasters of 


sponsors Of a 


made with the Providence 


under heavy guard. Because of 


the photographing of money, utmost care had to be used in 


setting up the TV-camera angles 


Coffee and tea tie-in displays boost sales of both 


The Martin L. Hall Co 


grocers that tie-in displays of Victor's Coffee and Victor's tea 


Boston, is telling New England 


imcreases 19 both 


Drings Sales 


In adv rtising to the trade, the firm cites Tedeschi's Mar 
ket, Rockland, Mass 
Victor Tea 


more Victor Coffee and at the 


as the latest to re port such increases 


says the company helped sel] 93 per cent 


same time Victor Tea sales 


were up 210 per cent.’ 


Coffee is restaurant's big drawing card 


In Clarksburg, W. Va., the Mill uses spot an 


local radio as well as 


Cotte 
1ounceMents on the cartoons in the 
to remind its customers that the restaurant serves 


best cofttec 


daily paper 


the world’s 





METAL BANKS 


An Ideal Give-Away Premium 


Your Trade-Mark or Name reproduced on bank 


14°) — Price 4¢ to 3 1/4¢ 
x41/2 Price 7¢ to 5 1/2¢ 


Size: (2 x2 
3 x2 


Knick Knack Box — Size: (6 x3 3/4 x2 
Beautiful, reusable containers 





Write for further information! 


MODERN ARTWARE CO. 


131 W. 75th ST CHICAGO 2, ILL 
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HARD & RAND 


INCORPORATED 


Established 1875 


Importers 
of 


Green Coffees 


107 WALL STREET 
NEW YORK 


Offices and Agents in Principal 
Countries of Production 








THERE'S A 
DIFFERENCE 


IN TEA— 
All THE 


FLAVOR 
YOUR CUP 
CAN HOLD! 


AND 
TENDER LEAF 


BRAND 


PROVES (7! 
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25 





O e Mr. D'Antonio become one of the founders of the two 
ff-hour profiles Obedience Clubs operating in New Orleans. In 1940 he 
became head trainer of the city’s then only active training 

A column about coffee end tea men away from their eal: club and continued in this capacity until he was forced to 
because of lack of time to devote to it. He was 

of the Doberman Pinscher Club of Loutsiana for 


D'Antonio's Dobermans 


1948 and is still providing the spark for most of 
When people around the Board of Trade Building in New 1¢ club's present activity 

especially bright smile e fa H Obedience Training Clubs are grammar, high school and 

D' Antonio they suspect (1) his coffee business is zooming ot colleges for dog-training It is here that the dog learns 

(2) that another f h skills which make him useful and companionable to his 

Doberman Pinschers has eart master Licensed obedience trials give him an opportunity 

to graduate and receive certified American Kennel Clul 

Fo h oc 0 } certificates of merit This training is extremely beneficial to 

D' Antonio a very happy n the Pathfinder trainers in preparing dogs for guiding the 

Mr. D' Antonio it blind in their daily life 

when h t Brenda of Lakeview, C.D.X., Mr. D'’Antonio’s prize-win 

ning Doberman Pinscher, was a high point in his experience 

with dogs. Brenda took high honors in every show she ever 

t entered Six times she met other dogs in strict ompetution 

1916 when ind came away with the top prizes. Her son, Black Baron 

M. Levy , il, familiarly called Barry, 1s the Pathfinder dog involved 

I } ; famous ‘‘Flinn-Frank Fund” sponsored by the Chi 

oming their ty ma rene ff ivo Tribune in November, 1949. Barry guides William 

the tollowing yea OI , Frank, blinded by a demolition bomb in 1944. Mr. Frank 

he was made thei ittempted to assist the Flinn girl, also blind, and the city 

grader and continued so un 1920. From 1921 to 1924 he of Chicago came to their aid with the help of the Chicago 

inducted his own business, which he left for Good-Ricks Pribune The Flinn girl will also receive a Pathfinder dog 

Barbour Brown and Co. where he became their These dogs are all Dobermans 
In 1940 he originated ©. H. D’ Antonio After Brenda's death in May, 1949, Mr. D’Antonto im 
conducts today ported Doberman Pinschers direct from Germany, One of 


trained dogs, tt was only natural that hese, Egon of Wellborn, unfamiliar with the Englisl 


SALVADOR 
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Choice of American Koasters 


Creators of Good Ull 


COMPANIA SALVADORENA DE CAFE, S. A. 


San Salvador El Salvador 
Cable Address: Coscafe Telephone Nos. 758 & 1632 
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language, was able to make the qualifying score in a show 
30 days after his arrival in New Orleans by plane trom 
aboard. Six weeks after his arrival he qualified in a show 
with 185 score. and eight weeks later this 16-month-old 
Doberman pup made 197 points out of a poss ble 200 1n the 
South Texas Obedience Trial in Houston to earn his Com 
panion Dog degre 

One of Brenda's last performances before the public was 
in the Scent Discrimination Tests, in which wallets or other 
id her master were 


personal possessions of the spectatois ar 
t ! t 


placed in a heap al 30 feet behind her back. She was 
then allowed to investigate the pile I 
few seconds with Mr. D'Antonto’s wallet. This ts one 


the many tests such a dog completes, others being 


and she came up 


high and broad jumping and tracking 
For organizations 


Throughout 1949 Mr. D' Antonio put on exhibitions with 
dogs for a number of organizations—the Naval Air Base, the 
Naval Hospital, the SPCA on four occasions for both white 
and colored public school teachers, and approximately 15 
times for the Boy Scouts 

Recently he performed over WDSU-TV, putting on 
show with six dogs This show was the first of its kind in 
the South and he ts very pleased to state that shortly he will 
gain appear on a TV program, and also that he has been 
invited to appear on at idio station to give talks on handling 
and correcting dogs to make them good ompanions en the 
streets 

Mr. D’Antonio has great plans tor the future of obedience 
training in New Orleans, and although he breeds Pinschers 
both Doberman and Miniature, only as a hobby, he hope 

r them to the Pathfinder school wl 
ide and cheer the lite of the 


l Ww h 


Hills Bros. centers fall campaign 
on "make friends" flavor theme 


Hills Bros 
ro ee 
tlavo 
Iwo-color 1.000-line Ing In newspay 


} ics ¢t ritory whi h 
iwest Black and white 
| 


scheduled to run on 


in tllustratior 


w10n for the first 


new ypaper 
trade and farm p 
th display materials 
The San Francisco oftice of 


Coffee department in average store 


The coffee department tor the average store shoul 
of a six foot section (five elevations 30 teet) ot 


the IGA Merchandiser suggests Larger store 


should have comparatively larger departments 
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When you wantareal and uni- 
form, strictly soft coffee, good 


cup, please ask for offers from 


Gabriel de Paula & Cia. 


Limitada 


The reliable shipper of Santos coffees 


P. O. BOX 271 S A N T O S Cable: GABPAUL 














ORTEGA AND EMIGH. INC. 


Coffee Importers 


Quality Coffees From 


COLOMBIA-SANTOS 
GUATEMALA-EL SALVADOR-COSTA RICA 
MEXICO-NICARAGUA 


461 Market St. San Francisco 
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FURNESS - PRINCE LINE 
SOUTH AMERICAN SERVICE 


mass: GRACE LINE cata 


Serves the Coffee Trade 


Fortnightly Express Passenger and Freight Service (with 
refrigerated space) Buenos Aires, Santos, Rio de Janeiro with 
to New York, via Trinidad. Outward to Pernambuco 


or Bahia, Rio de Janeiro, Santos, Montevideo and A Fast, Modern Fleet of American-Flag 


Buenos Aires . 
7 , Freight and Passenger Vessels on Regular Itinerary 


PRINCE LINE 
FAR EAST SERVICE 


from the Coffee Ports of 


COLOMBIA 
VENEZUELA 


and West Coast of 


CENTRAL AMERICA 
sufficient inducement offers to 
gant gar pete oars Foie iger ipapalibineine ee 
Coffee, Tea, ete., on all Services JACKSONVILLE SAN FRANCISCO 
BOSTON SEATTLE 
BALTIMORE VANCOUVER, B. C. 


mass: GRACE LINE coer 


10 Honover Square, New York 5, N. Y., Tel.: Digby 4-6000 
Agents and Offices in All Principal Cities 


Monthl ailings—Round the World Express Service f ’ 
Chin Philippine Java, Straits Settlements, Colom! 
to Halifax, Boston and New York. Sailings outward 


via Panama Canal! and Los Angeles 


Sailings from Brazilian Ports to New Orleans provided 


FURNESS, WITHY & CO., 
General Agents 


34 Whitehall Se. New Yor! 
BOwling Green 9-7800 


Offices At All Principal Ports 











Bringing North and South 


' SS ; ce America nearer each other 


LLOYD BRASILEIRO 


f si 
sae” "*anaealig = 
2 


*. — Me a 


makes the Good Neighbor 


— ce * 
, a Close Neighbor. 


se 


THE BETTER TO SERVE YOU . . 


Equipped with Cargocaire and averaging 17 knots speed, the great new ships 


of the LOIDE FLEET can assure speedy, dependable shipments of coffee. 


— Lloyd 


NEW ORLEANS 


395 Board of Trade Bldg 


BRASILEIRO 


PATRIMONIO NACIONAL 


flee ports to New York and 


k Jacksonville ana Mouston. 
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Ship SAL ings 


A SUMMARY OF INWARD- BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


Abbreviations for ports 


Abbreviations for lines 


DUE 


15 Toll 20 Dell 
Cstl Nomad 23 SF11/26 Sel2 1 
Cape Ann 
Levers Bend 


Anchor Hitch 


UFruit 

ACAPULCO 27 ro 
l Adm Fraser UF ruit 

7 UFruit 

UF ruit 


e Knot Grace 
tl Nomad Grace ba 10 21 
hor Hitch Grace Cris r 11/17 
BUENAVENTURA 


AMAPALA ul we 
lisa 

Gerda Dar 

Laila Dar 


lute UF rut 
Avnturer Grace 
yyners Knot Grace 
Pal0/10 Bal 
NY10'6 Bal0/9 
LA10 15 SF10 
Jx10/16 NYIE 
NY10 19 Palt 


Noma Grace 


chor Hitch Grace 


10 Cape Avinof u 16 1 NO10 20 Holt 
r Hitct G " A ] Z l l ] 10 21 onor race LA10/29 SF10 

) 10 < a Dar NY11/1 Pall 

NY10°31 6211 


LA11/8 SF11 


CARTAGENA 
eC Fr NY9 24 
Fiador Knot J j NO9 25 


Cape Ann ui NY10°8 


Levers Bend JFn N010/11 
Cape Cod UFru NY10/22 
Fiador Knot J t NOLO 23 


22 Cape Cmbrin 
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NOPAL LINE 


Regular service 


New fast Norwegian motorships 
BRAZIL U.S. GULF 
COFFEE SERVICE 


The Northern Pan-American Line, A/S 


OSLO 


Agents 


New York—Dichmann, Wright & Pugh, Inc.. 44 Whitehall St 


New Orleans—Bieh! & Co., Inc., 21/0 Carondelet Bldg 


Houston—Bieh| & Co Cotton Exchange Bidg 


Chicago—F C. MacFarlane, 209 S. La Sa 


Detroit—F. C MacFarlane, 715 Tiansportat 


Santos/Rio—Acencia de Vapores 
Paranagua—Transparana Lida 


Buenos Aires—international Freighting Corporation 








UNITED FRUIT COMPANY 


STEAMSHIP SERVICE 


leading handlers of mild 

serving 

GUATEMALA eS 

EL SALVADOR COSTA = 

HONDURAS OLOMB 
with 

ble service to 


coffees 


regular dependa 


NEW YORK, NEW ORLEANS 
and other U. §. Ports 
York: 
a 3, North River 


New Orleans: 
321 St. Charles St. 


SAILS SHIP LINE 


CARTAGENA (Continued) 


10°28 Cape Ann 


10 29 Levers Bend 


UFruit NY11 5 
UFrnit NOl1 6 


CHAMPERICO 


Anchor Hitch Grace SF10 12 Sel0 17 
Cstl Avnturer Grace SF1l1/5 Sell /10 
Gunners Knot Grace 2 SF1l 15 Sell 20 
Cstl Nomad Grace 3 SF11 26 Sel2 

14 Anchor Hitch 2 SF12/25 Sel2 30 


CORINTO 
21 Cubahama 1 . t 9 27 
Anchor Hitch SF10/12 Sel 
Choluteca J Frui Cristot 10/7 
) 18 Csti Avnturer Grace SF1l 5 Sell 10 
) 30 Genners Knot Grace A 2 SF11/15 SE11 20 
11 8 Csti Nomad Grace 11 23 SF1ll 26 Sel21 
12/7 Anchor Hitch Grace Al2 22 SF12/25 Sel2 3 


CRISTOBAL 


912 Cape Cod UF ruit 
7 13 Fiador Knot UF ruit 
719 Cape Cmbrind UFruit 
426 Cape Anr UFruit 
Levers Bend UF ruit 
Cape Avinof UF rut 
Cape Cod UF ruit 
Ficzdor Knot UFruit 
Cape Cmbrind UF ruit 
Cape Ann UF ruit 
Levers Bend UF ruit 


DAR es SALAAM 


Afr Crescent Farre 


DURBAN 


Silver Walnut 
Limburg 


Silversar 


GUAYAQUIL 


G 
l 
P 
tr 
EI 
L 


10 aur 


ILHEUS 


Guatemala 
H 


LA GUAIRA 


Lat 


LA LIBERTAD 


Cubahama 
Anchor Hitct 


holuteca 


tobal 27 
Lal0 9 SF10 12 SelO 17 

UF rut Cristobal 7 
Grace LAll 2 5 Sell 10 
Grace LA] 12 SF11/15 Sell 20 
COFFEE 


AND TEA 


INDUSTRIES 





SAILS SHIP LINE 


1110 Csti Nomad Grace 
12.9 Anchor Hitch Grace 


LIMON 


914 Cape Cod UFruit NY9 24 
Fiador Knot UF rit N09 25 
Cape Cmbrind UFruit NY9 30 
Cape Ann UFruit NY10 8 
Levers Bend 
Cape Avinof 
Cape Cod 
Fiador Knot 
Cape Cmbrind 

26 Cape Ann 


Levers Bend 


LOBITO 


Del Orc Deita NO10 
Templar Barb-WAfr NY10 15 
Afr Grove Farrell NY11/5 
Roseville Barb-WAfr NY11 15-3 
Afr Glen Farrell NY12 4 
Temeraire Baib-WAfr NY12 15 


LUANDA 


ll Del Or Delta NO010 7 
9 29 Templar Barb-WAfr NY10 
106 Afr Grove Farrell NY1l 5 
10 24 Roseville Barb-WAfr NY11 
11/3 Afr Glen Farrell NY12 
11 25 Temeraire Barb-WAfr NY12 


MARACAIBO 


Anchor Hitch ra }9 SFI 
Askot Swed 0 10 Told 


Cst! Avnturer ac 1/2 SFi1/5 


Gunners Knot Grace 2 SFll 
Laholm Swed 5 Toll 
Csti Nomad Grace SF1l 


Anchor Hitch Grace LA12 22 SF12 


MATADI 
5 Leoville Barb-WAfr NY10 15 
Templar arb-WAfr NY10. 15-30 
Afr Grove Fanell NY11/5 


Roseville Barb-WAfr NY11 15 30 
Afr Glen Farrel! NY12 4 
Triton Barb-WAfr NY10 15 
Temeraire Barb-WAfr NY12 1 


MOMBASA 

917 Wentley 

3 30 8=Afr Crescent 

10 15 Locksley 

PARAMARIBO 
18 Thulin 


8 Byfjor 


Thul 


PARANAGUA 


10 Askot 
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2 Seld 
> Deld 

Sell 
15 Sell 


20 Dell 


26 Sel2 
25 Sel2 


17 

16 ChlO 19 
10 

20 

21 

l 

30 








B. 


offers a fast fortnightly 
freig ht service 


between 
GUAYAQUIL 
ECUADOR 
BUENAVENTURA 
COLOMBIA 


NEW YORK 
PHILADELPHIA 
BALTIMORE 


New York Discharging Berth 
Pier 4 New York Docks 
MAin 5-5183 


WEST COAST LINE, 


67 Broad Street. New 
WHitehall 


PHILADELPHIA 


H. SOBELMAN & CO. 
BOURSE BUILDING 
Lombard 0331 


INC., AGENTS 


York 4, N. Y. 
3-9600 


BALTIMORE 


STOCKARD & CO. 
225 E. REDWOOD ST 
Saratoga 2607 








cacerteempengerer arenes 
nest neha Be 


ile ai 











SILVER 
& 
JAVA PACIFIC 


LINES 


BRAZIL to U.S. and CANADIAN PACIFIC COAST PORTS 


FAST — REGULAR — MONTHLY SAILINGS 
with modern cargo offering limited 
passenger accommodation and refrigerated space. 


vessels 


Kerr Steamship Company, Inc. Java Pacific Line, Inc. 


Kerr Steamship Company, Inc Strachan Shipping Company 


Kerr Steamship Company, Inc 
aif 4 


Transpac ific Transportation Co 


Agencia de Vapores Grieg S.A Agencia de la 
ant Bra Linea Rotterdam Sud America 


Aire A 








wississ! 


For Sailiné 


wew YORK 
cHicAG? 


SAILS SHIP 


PUNTARENUS 


Cubahama 
9/22 Anchor Hitch 
10/4 Choluteca 
10/16 Cst! Avnturer 
10/28 Gunners Knot 
11/6 = Cstl Nomad 
12/5 Anchor Hitch 


919 


Crictobal- 
LAl0'9 
Cristobal’ 
LAl1/2 
LAll 12 


UF ruit 
Grace 
UF ruit 
Grace 
Grace 
Grace 


Grace LA12/22 


RIO de JANEIRO 


Del Mundo 
Uruguay 

Del Sud 
Brasil 
Utrecht 
Martin Bakke 
Del Campo 
Mormacland 


9/14 
9 20 
9/20 
9/20 
9/21 
9/23 
9/28 
10/1 
10/1 
10/4 
10/12 
10/12 
10/18 
10/21 
10/26 
ll 1 
11/12 
11,21 


11 26 


Del Mar 
Bowhill 

Del Monte 
Del Valle 
Silverwainut 
Del Santos 
Del Norte 
Rio Jachal 
Limburg 


Silversandal 
Rio Jachal 


12/21 
12,31 
114 
2.18 Rio Jachal 
3 


SAN JOSE 
30 Anchor Hitch 
24 Cstl Avnturer 

Gunners Knot 

Cst! Nomad 

Anchor Hitch 


l4 
> 13 


Del Mundo 
Abbedyk 
Martin Bakke 
Mormacsea 
Bowplate 
Uruguay 
Utrecht 
Brasil 

Del Sud 
Honduras 
Martin Bakke 
Mormacwren 
Del Campo 
Mormacland 
Alphacca 


Mormacwren 


Rio de LaPlata ArgState 


Rio de LaPlata ArgState 


Rio de LaPlata ArgState 


4 Rio de LaPlata ArgState 


N010 1 
NY10/2 
N010/3 
N010 4 


Delta 
Mormac 
Delta 
Lloyd 
JavPac 
Nopal 
Delta 
Mormac 


N010.9 
N010/16 
LA10/24 
NY11/9 
N010/17 
NY10/27 


Delta 
IFC 
Delta 
Delta 
Silver 
Delta 
Delta 
ArgState 
JavPac 


NOl1/1 
LA11/10 
NO11/12 
NO11 14 
N12 14 
LAl12 10 
NY12 28 
LAl 10 
NY2 1 

NY2/15 
NY3 22 

NY4 4 


Silver 
ArgState 


ArgState 


LAlO 9 
LAl1 2 
LAl1 12 
LA11 23 
LA12 22 


Grace 
Grace 
Grace 
Grace 


Grace 


Della 
Hol-Int 
Nopal 
Morma 
1FC 
Mormac 
JavPac 
Lloyd 
Delta 
Lloyd 
Nopal 
Morma 
Delta 
Mormac 
Hol-Int 
Mormac 


NO10 1 
NY9 28 
N09 30 


NY10 43 

NY10 2 

LA1O 10 
N010 4 
NO10 3 
NY10 8 
N010 9 
NY10 14 
NO10 16 
LA1O 24 
NY10 16 
NY10 14 


Rio de LaPlata ArgState NY11 9 


Del Mar 
Mormacpenr 


De! Monte 
Bowhill 

Dei Valle 
Arn 
Si!verwalnut 
Del Santos 
Dei Norte 

Rio Jachal 


isdyk 


nburg 
> de LaPlata 


indal 


Lir 
R 

Silvers 

Rio Jachal 
Rio de LaPlata 
Rio Jacha 

Rio de LaPlata 


VICTORIA 


214° Abbedyk 


Delta 
Morma 


N010.17 
Jx1017 
Bol0/28 
NO010 30 
NY10 27 
NOl1 1 
NY11/2 
LAll 10 
Delta NO11 12 
Deita NOll 14 
ArgState NY12 14 
JavPa LA12 10 
ArgState NY12 28 
Silver LAl 10 
ArgState NY2 1 

ArgState NY2 15 
ArgState NY3 22 


ArgState NYJ 4 


Delta 
1FC 
Delta 
Hol- tnt 
Silver 


COFFEE 


LAl11/23 SF11/26 


LAl0/10 SF10/14 


SF1l,14 


Bo9 30 
cc10 4 
Jx9 29 Chsnl0 2 NY10 4 Bol0 7 Pal0/10 Bal0/11 
Pal0 7 


SF10 14 


9/27 
SF10 12 
10/7 
SF1l/5 
SF11/15 


$f12/25 


Hold 6 


Hold & 


CC10/12 
Hold 21 
S$F10/27 


Pall /2 Ball 


N010/30 Holl 5 


Holl 17 


SFl2, 14 


SFl 14 Pol 2 


SF10 12 
SF1l 5 
SF11 15 
SF1l 26 


SF12/°25 Sel2 


Hold 6 
HR10 4 


Bal0 8 


Pold 


Hol) 8 


CC10 


SF10 27 


Chsnl0 


B 


12 
Bal0 18 
HolO 21 


Hol0 1 


Valo 
Bold 18 
Bald 18 


19 Bald 21 


Holl 5 
Psll 2 Ball 4 
HR11 8 
Poll 


ll 4 
SFll 14 
Holl 17 


SFi 


B 


9 30 HR1O 4 


AND TEA 


Hold 5 


$el0/17 


Sell/ 10 
Sel1/20 
Sel2/1 
$el2/30 


Val0/ 31 


4 


Poll 20 


0 


0 


40 


B 


20 


3 


Nfl0 20 


31 


HR10 21 
Nfl0 20 


Pol0 20 Sell 3 
Hold 13 


Sell/2 
Boll/6 Mil1/11 


Sel2 3 


Pol2/20 Sel 3 


Se2.3 


SE10/17 
Sel1/10 
Sell 2 
Sel2. 1 


Bal0'5 Pal0 6 


010/10 M10 14 


Sell 3 Vall 8 


Pald 21 


Poll 4 
PalO 25 


Sell 2 
Bal0 
PalOd 


24 


2} 


Pal0 24 NY10 25 


Ball 9 


) 


Boll/6 Mill 11 


Pall 10 


S$el2'3 Val2 8 


Bal0 5 Pald 6 


INDUSTRIES 





SAILS SHIP 


be 16 Del Mundo 

9 20 Brasi 

> 30 Del Campo 
Alphacca 
Del Monte 
Are sdyk 


Del Sant 


CALCUTTA 
y-Estbrne 


CHITTAGONG 


y-Durba 


COLOMBO 


Purchases in U.S. 


B 


tor 
t< 


SEPTEMBER 950 


N010 1 
NO10 4 
NO10 
NY10 
NO1O 
NY11 2 


NOL] 12 


BERTHS 


hinge on coffee sales 


REGULAR DIRECT SERVICE 
FOR COFFEE SHIPPERS 


FROM 


La Guaira, Puerto Cabello, Maracaibo, 
Barranquilla, Vera Cruz 


TO 


U.S. Atlantic Ports, 
St. John, Halifax, Montreal, 
Cleveland, Toledo, Detroit, Chicago 


Agents in All Principal Ports 


SWEDISH AMERICAN LINE 


17 State Street New York 4, N. Y. 
1255 Phillips Square Montreal 2, P.Q. 








for years 
P-A-B* 
9 has excelled in 
COFFEE CARGO 


SERVICE 


Pacific-Argentine-Brazil Line provides 
Fast transit time on modern C-3 ships. e Most 
up-to-date loading and handling equipment and 
know how e Direct service from Brazil ports to 


Pacific coast coffee centers. e Offices in principal 


ports for prompt information and service 


Pacific - Argentine - ; 1, 


Brazil Line Ine. y | ; 
NPT pos 


POPE & TALBOT 


Inc. Agents 
LINES 


Executive offices — 320 California St., San Francisco 4 


33 





MEDITERRANEAN 
BLACK SEA RED SEA INDIA 


PAKISTAN CEYLON BURMA 


AMERICAN EXPORT 
LINES 


37-39 Broadway, New York 6, N.Y. 








2 
MOORE-McCORMACK 


CHES 


AMERICAN Freight and Passenger \ BRAZIL 


REPUBLICS Service between East URUGUAY 


Coast of United States 
LINE Gnd the countries of. | ARGENTINA 


PACIFIC Freight and Passenger \ BRAZIL 


Service between West 
REPUBLICS Coast of United States j URUGUAY 
LINE and the countries of ARGENTINA 
NORWAY 
aman Slat wt tonnee VS 
SCANTIC dervice between East 
Coast of United States POLAND 
LINE and the countries of FINLAND 
RUSSIA 


For complete information apply 


MOORE-McCORMACK LINES 


5 Broadway, New York 4 
Offices in Principal Cities of the World 








SI, ippin g 


transportation ... warehousing . . . services 





Brent honered for merchant marine support 

In recognition of serv.ces rendered in promoting a strong 
United States merchant marine fleet, a plaque has been pre 
sented to Theodore Brent, president of the Mississippi Ship 
ping Co., Inc., by executives of United States flag line ships 

Mr. Brent, who was one of the original members of the 
Shipping Board, has consistently advocated a strong merchant 
tleet to Carry the products of the United States in pe ace time 
ind as part of national defense in the event of emergency 

he inscription on the plaque reads: “To Theodore Brent, 
whose inspirational leadership and sound judgment have 
done so much for the American Merchant Marine 

Steamship executives whose names are engraved on. the 
plaque include: American Export Lines, Inc., John F. Gehan 
executive vice president; American Mail Line, hid. A. BR 
Lintner, president; American President Lines, Ltd., George 
Killion, president; Farrell Lines, Inc., James A. Farrell 
President; Lykes Bros Steamship Co., inc, EF Lykes 
president; Moore-McCormack Lines, Inc., Emmet McCor 
mack, treasurer; New York and Cuba Mail Steamship Co 
W. H.C. Pearsall, president; The Oceanic Steamship Co 
W. C. Peet, vice president; Seas Shipping Co., Inc., Arthurs 
R. Lewis, Jr., president; United States Lines Co., John M 
Franklin, president 
Heavy coffee cargoes reach San Francisco 

Some of the heaviest cargoes of the year entered the port 
of San Francisco during August, Mark M. Hall, San Fran 
cisco representative of Cottec and Tea Industries (The Spice 
Mill), reports Pop and Talbot's Pathfinder brought in 
some 31,343 bags, Moore-McCormack’s Mormacrey almost 
Kerr Steamship’s Silverteak, 24,000 bags, and 


VJestfal-Larsen’s Grenanger 20,433 bags, and the same line's 
Westtal-I ( 0,433 | 1 tl I 


»5 000 bags 


Ravanger, 35,000 bags 
Starts direct service between New Orleans, Guayaquil 

The Standard Fruit & Steamship Co. recently announced 
the inauguration of dire treight service between New O 
leans and Guayaquil, Ecuador 

his service will be maintained by the steamships Granada 
Gatun and Atlantida, which are classiticd 100-Al by Lloyds 
ind take regular liner ratings on cargo insurance 
New Orleans gets big coffee cargo from Colombia 

The second largest cargo to be shipped from Buenventura 
Colombia, this year was 50,131 bags of coffee, which was 
handled by the Gulf and South American's “Gulf Shipper 
recently 
Resumes direct service to Madagascar 

he Farrell Lines resumes a regular service ot direct call 
it Madagascar from U. S$, Atlantic ports with the sailing of 
the African Star from New York on September 15th 

The line had been handling Madagascar business ot 
asis of transshipment at Durban. The new service 


every SIX WCCKS 


Detroit agents of Lioyd Brasileiro change name 
The Detroit agents of Lloyd Brasileiro have changed their 
ime trom the Ocean Shipping Co., Inc., to the Kerr Steam 
ship Co., Inc H. Dillon, general trattic manager of the 
iin has announced 


the Book 
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Coffee drinking in the United States 


trom 


often working nearer public eating places ous periods of the day 1s frequently a full drinking glass 


In the winter study, just under half of all the employed ot which approximately four may be poured from a quart 


people questioned said that they could get coffee during bottle. Avoiding these variations in quantity, an expres 
working hours sion of the broad competitive picture can be shown by the 
Where coffee was available at the place of work, the proportion of people who drink any of the common bev 
total consumption mounted to 3.02 cups per day, com erages 
pared to 2.77 where it was not Consumption for these Here are the proportions, for summer, 1949 and winter, 
two groups at home is almost equal, but consumption in 1950: coffee, 70.9, 74.7; milk, chocolate milk, 49.7, 51.0 
restaurants, small eating places and at work is higher fruit and vegetable juices, 39.6, 32.8; soft drinks, 45.0 
among people who have coffee available at work. Since 29.1; tea, 37.1, 24.0; cocoa, hot chocolate, 1.6, 5.4; milk 
cottee is enjoyed by such a large proportion of adults, its drinks, 3.3, 2.2; postum 1.2; 1ce cream sodas, 1.0 
availability at morning and evening rest periods might 3; beer, 14.5, 10.2; liquor, cocktails, highballs, 3.8, 4.5 
help raise employee morale in plants which do not now” wine, .9, 1.8: none consumed, .6, .6 
have such a service The results reveal that coffee is the most widely con 
sumed beverage both summer and winter, and ts consid 
Iced coffee : , 
erably more popular than its nearest competitor 
summer of 1949, a total of 1.76 cups of coftec Differences in the amount of coffee consumed per per 
consumed per person per day included .04 glasses of iced = son by people in various geographic areas are much 
cotfee. This is slightly more than two per cent of the greater than differences in the proportion of people who 
total cotfee consumed in July, 1949 consume any coffee by area The prin ipal variation in 
Summer data was further analyzed to show whether or coffee drinking by area is. therefore, due to the amount of 
not people drank both iced and hot coffee on the same coffee consumed per person, rather than the number of 
day. The figures for this breakdown were provided by people consuming coftec 
the 18,000 people interviewed in the July study who said t is due to this fact that an opportunity exists to main 
that they had drunk some coffee the previous day. The tain and increase coffee consumption in the United States 
percentages: people drinking iced coffee only, .3 per cent by inducing present coffee drinkers to enjoy more fre- 


> 


those drinking both iced and hot coffee, 2.4 per cent; and quently, rather than by increasing the total number of 

those drinking only hot cotfee, 68.2 per cent Winter coffee drinkers. There are relatively few adults now who 

consumption of iced coffee 1s negligible never drink coftec There are many who could drink and 
Cotfee, in a broad sense, competes with all the bev enjoy more cofttce 

erages people drink for a share of total beverage consump 


tion. With many beverages, the ordinary unit of con Cuba's coffees are mostly Arabicas 


sumption differs in size or kind. For example, fruit Most of the coffee in Cuba is shade-grown. Coffee 
I I é 


juices served at breakfast are frequently consumed in a Arabica is the principal variety, but Liberia, Robusta and 


three- to four-ounce unit. Milk consumed during vari Stenophilla are grown to some extent 


CARL BORCHSENIUS CO., INC. 


89 Front Street New York 5, N. Y. 
Connections in all Coffee- Producing Countries 


Eastern U. S. Representatives of: U. S. Representatives of: 
Soc. Mogyana Exportadora Ltda. — Santos Estaf Van Santen & Van Den Broeck, 
Exportadora Centola, Limitada — Santos Usumbura, Belgian Congo 
Brazilio de Araujo & Cia., Ltda. — Curitiba Gibson & Co., Ltd. 
Otto William Nissel — Curitiba Nairobi & Mombassa 
PRINCIPAL PORTUGUESE WEST AFRICAN SHIPPERS 














A DEPENDABLE SOURCE FOR PROCESSED COFFEES 


SOLUBLE qj COFFEE CONCENTRATES Q & DEVELOPMENT 


COFFEE FOR HOT OR COLD BEVERAGES SERVICE FOR 
PURE OR PRODUCT FOR EVERY FLAVORING NEED SPECIAL NEEDS 


TLE PAA rN CO. eros wrronrens ¢ roshvens © Sana teceers 
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4 t) f) ) An article in the Federation's quarterly bulletin says that 
Oo ee in Curope public authorities have reacted favorably ‘io the project and 


monetary dithculties sure to arise would probably 


w months In addition, the article 


! 


highlights from across the Atlantic reel 


Coffee consumption doubled in U. K. since prewar 


Italo-Brazilian treaty includes coffee 


Brazil 


Coffee filmstrip tells product story 


A new filmstrip, “How 


high school 
mes from 
Seek re-opening of Le Havre coffee market nd packaged 


tt futur Yat it | t : liimstriy whicl an be useful for showings t 


t $3.50 each from You 


et, New York City 


indi- 


or 





W.R. GRACE & CO. 


San Francisco New York New Orleans 
OUALITY COFFEES 
Colombians Central Amerieans 


Medellin Armenia Manizales Guatemala Nicaragua 


Tolima Girardot Libano Salvador Costa Rica 


EKeuadors 
Unwashed Washed 














COFFEE 


IMPORTERS 
NEW ORLEANS 


Direct Connections in Most Coffee Producing Countries 
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Coffee Movement In The U. S. Market 


(Figures in 1,000 bags) 
1949 


Total Deliveries—from Visible Sucp Ist of Month 
Entries Brazil Others Fotal ravil Others Potal 


8 1874 


The Coffee Outlook 


ee 
paige rl 


som 
} prodt 
| aed t t ' i F 
eleme rtainty 1s possibility oO 

| ’ 

Roasters are not ver to load themselves a 


of a ceiling 


RAINE eRe" ye etme yn 


vests 


otfees while there 
d down which would squeeze out all of thers 


id more 


ruiscd trom 
following 
lt not only of 
ent ompetitive 
consumer reactions 
of the roasters wer 
mmer upsury 


replenish s pplies so they 


ft it One indica 
tion of this was tl etter on the problem sent to NCA 
by the New York City Green Cottce Assocs 
The New York group hoped NCA wa 
ooperative ict1or Detw I tl I 


} 


for 





Riverfront Warehouses 


Consolidated Carloads Our Specialty 


Brookhattan Trucking Co., neem Morton's Stores, Inc. 


611 SMITH ST. BROOKLYN, N. Y. 
MAin 5-4680 
N. Y. Phone: BOwling Green 9-0780 
Free And Bonded Warehouses 


57 FRONT ST. NEW YORK 4, N. Y. 
BOwling Green 9-0780 
Serving The Coffee, Tea @ Spice Trade For Many Year 














ROASTING Coffee Trade Roasters 


GRINDING “of, MILLS MOONEY & SON, INC. 


PACKING Lis 
20 FULTON STREET, NEW YORK 7. N. Y. 


i 
aay os Sg Telephone: WHitehall 4-5138 
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Hills Bros. Coffee leads in 37 Illinois Shield tells route division executives 
markets; Lipton tops field in teas how food retailers can help communities 


Hills Bros. Coffee ts t leading brand in 37 Ihinois n Grand Union route division executives from all over the 


country met in New York City recently and heard Lansing P 
Shield, president of The Grand Union Co., outline a five 


point program by which food retailers may render 


Ket outside of Chicag with consumer preterer MOre 


} n mk 


than twice as strony the ext brand This is one of the 


conclusions indicated by the 1950 Illinots Consumer 
lysis, conducted llinois Daily Newspay irk service to the community during the present disturbed 
Ir Spru vtield 


, 
Hills Bro 


dition of the food distribution machinery 


This meeting was held during the visit of Grand Union 
executives to New York City to receive awards as a result of 
achieved their success in a recent national sales contest conduc 


Ocery the company 
Other lea | ds were 8 O'Clox with 12.0 per I , . ; 
_ ? pipet 7 lock, witl | Mr. Shield pointed out that everyone engaged in the food 
nee Folver's, 10 Maxwell House 
Chase & Sanborn, with 5.1; Manor House, with 


| 


distribution business was faced with an added responsibility 


during a period of stress in the economy. By proper leader 
with 3.8 Je wel a Co., with 3.4: Bokar : 


nd Spotlight, with 3.1 r cent. Although Max 
onsume! prefcrence It Was tops pledged at 
lependent grocer distri 


ship, orderly processes of marketing can be maintained 

In response to Mr. Shield’s remarks, cach executive present 
1 all-out effort to improve the service and quality 
: | ; of products delivered to the many thousands ot Grand 
by 9) per fr the families 


I Union customers in his respective territory 


The Grand Union route division's Portland branch ottice 
s bought by 54 ¢ family has been moved into larger and improved quarters in West 
cent who purchased t bays, the study 


i brook. The company now occupies an entire building which 
showed 
=" was built originally for the Maine Potato Growers Associ 


Leaders in consumer preteren n package tea were Ly 
. ' cr pre € On pacnagt abe ition and is leased from them 


ms, with 62.1 per cent; Tender Leaf, with 15.7; Salada 
5.1: Our Own, with 4.6 wel J Co., with 3.7 P : 
Wy ‘iat pewed ‘Gen: 50.,. ee Judge quiets court nerves with coffee 
with 0 


ag leaders were Lipton’s, with 60.7 per cent of con Circuit Court Judge John K. Regan uses coffee to quiet the 


preteren Fender Leaf, with 19.6 Salada, with 


\ 
nerves of lawyers and litigants when things get tense in the 
Our Owt it »: Jewel Tea Co. with 2.9 


courtroom, according to a U. P ort from St. Louis 
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BRAZILS | 
MEMBER OF 4 it Q <3 
WA — 
IMPORTERS OF GREEN COFFEE 


cables: Cafasiatic: Teletype NY |-1713X 


103 FRONT STREET Telephone: WHitehall 3-6286-7-8 NEW YORK 5, N. Y. 








BRAZILIAN WARRANT COMPANY. INC. 
NEW YORK NEW ORLEANS 
Ol Front Street 223 Magazine Street 
Agents for 


Brazilian Warrant Co.. Lid. 


London—Santos—Rio de Janeiro—Sao Paulo—Paranagua 


S A COMMERCIAL E. JOHNSTON 


Santos—Hio de Janeiro—Paranagua 
Old East African Trading Co. 
Mombassa,. British East Africa 


Established in Brazil as Coffee Exporters in 1842 
Also All Growths African Coffees 
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The big turn 


The United St 


has an apt 


ates tea industry's fifth annual convention 
theme, “The big turn ts to tea 
it is because the industry has 


The Tea 


in the 


It there is a big turn to 


put a big shoulder to the wheel to make it turn. 


Council's $1,600,000 drive provides hefty leverage 


sush to expand 
f I 
The 


then 


consumption 


fact that the industry's fifth convention can have this 


s a clear indication of t ast progress the trade has 


made since the first convention 


The truth is that during these years th 
ide 


{ not have 


vere has taken place 


a big turn within the tea tr itself, without which the cur 


rent campaign coulc into existence 


We 


that 


come 


rec all 
the 


long before the Rye, N. Y., convention 


can 


idea for such a conclave forward, 


ot 


when was put 


members the trade were There were 


A 


fight, if 


some 


skeptical 
the 


they said, too many antagonisms within industry 


convention would turn into a cat-and-dog 


enough people showed up to make even that possible 


That was, of course, selling the industry—and 


As the 
members of 
They 
the business which supports them 


ok 


the people 


onvention demonstrated 


the liked the 


short first 


the 


in so con 


trade ot 


ble 


liked being al 


vincingly idea the 


convention exchange ideas about 


liked 


start 


They the oppor 


tunities to renew friendships and to “ S 


the 


ne one 


I pe tally they liked the ability onvention gave them to 


basic trade problen is a whole 


some 


I them 


out 


feeling grew the succeeding conven 


ittendance, | 


The 


frankness 


Each was not t 


istonishing rapt trade ds the 


use 


tions first te which some 


times hurt what then what to do about 
ibout doing it 


the 


partne rship marketing 


those weaknesses 


year, also industry was abk 


ontripbutions 


for promotion 


have been Today 


t the Dig | 
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poosters 


should 


development of the committees within the Tea Association 


to their present level of bodies which dig realistically and 


stubbornly into problems and come up with major contri 


butions to the advancement of tea 


Perhaps the most significant of the achievements ts the 
fact that in the development of this industry wide maturity 


the trade has found the ability to bring along with it, at 


each step, the support and good wishes of the producing 


ountries 


This is no small achievement. It has not always been easy 


or simple, on both sides, for cordial relations to be main 


tained. There have been differences of opinion, sometimes 


sharp ones but they were aired and resolved and whatever 


the aftermath, they were subordinated to the deep going 


ommon objective of working together to build tea consumy 
tron 


state smanlike 


th 


standing on both sides 


that sents 


It 


| 
taken 


should be appreciated is Cooperation repre 


attitudes and under 


is also to be hoped that this cooperation will never be 


for granted. As has become clear in companion fields, to 


do that can be unwise Such cooperation should rather be 


cherished and means sought for continuously strengthening 


will | 


At the 


continued 


1950 

As 
follows thts 
The 


evaluated 


convention progress 


] 


is indicated special tea convention 


section the 


th 


prone 


which page business program has 


romotion 


t 
The 


cluding plans for 1951, will be reviewed 


cee main phases drive far as it has 


will be next ste 


Pp i program 
And other 


by lk 


in 
ASPC ts 


will come or discussion iders of 


Ip 
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trade 
Ort 


Ourse ontined to the 


a 


ve bee 


convention will not be 


ind ¢ 


wil 
We 


good fellow shit 


s sessions alone Afternoons venings 


orts and recreation ind cial activities 


many that informal 


mak ‘ possil let ilon 


t 


ndanc 
ut The 


ith facilities t 


indeed to 


That's 


Greenbrier i 1 IS @asy 


w other in match 


who w for last 


most 


mony 


But 


onvention 
August, it 
n lee { 


ery, Very 


it The 


Nice 


Ss Greenbrier 





Best Wishes to the Tea Trade 


DE HOPE GOLDSCHMIDT 


CORPORATION 


91 WALL STREET, NEW YORK 5, N. Y. 


TEA IMPORTERS 


GROWERS’ AND SHIPPERS' AGENTS 





Affiliated with 


J. GOLDSCHMIDT & ZONEN 
AMSTERDAM 





Established 1860 








is to tea 
The big turn > 


Theme in step with huge industry campaign sets tone 


for fifth convention of Tea Association of U. S. A: 
Greenbrier conclave to review plans for LO5L drive. 


By ROBERT B. SMALLWOOD, President, Tea Association of the U.S.A. 


Chairman, Tea Council 


i Fruit 
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rl interest 


zation in World War II tl rnard iruch in 1 of Sunkist Oranges d lemons his talk v be followed 
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pret ifed 
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The big turn 
is to Tea... 


— Let’s make it bigger! 


HENRY P. THOMSON, INC. 


120 Wall Street 


Cea Importers 


Branch Sales Office In: 


BOSTON — CHICAGO — _ SAN FRANCISCO 








Council drive—decade’s top tea event 


By ANTHONY HYDE, Managing Director, Tea Bureau, Lac. 


Vice Chairman, Tea Council 


ice Mill) has asked pointed by the directors of the Tea Association and five by 
1 by the Tea Asso 


Cotfee and Tea Industries (The op 
Bureau, with the chairman named f 


the most important development in tea the Tea 
Thats: easy subject to ide ciation 

The committees of the Tea Association work out the mer 

programs of the Tea 


chandising, publicity and research 
Tea Bureau staff They 


Bureau, in conpyunction the 
ire then submitted to the 1 Council There ts, therefore, 


ugn and 


“Decision must be made now 
to pack tea bags at maximum 


rate of 150 to the pound” 
HOO OOO 


By HERBERT B. THOMAS, Chairman 


Tea Experts Committee 
Tea Association o} the l 


to vain the 


500 cups a second 
Five hundred 
twenty-four hours a day 


the American peo} le 
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Importers 


to the Tea Trade 
since 1846 








Carter, Macy Company, Inc. 


| 37-41 Old Slip, New York 5,N.Y. 








MEMBER: TEA ASSOCIATION OF U.S.A 











Serious side? Yes—but sports, too 


the lobby 


General Chairman, Convention Committee 


By EDWARD ]. VINNICOMBE, Jr., Vice President, Tea Association of the U.S.A. 


1 you iu 
golf and swim 
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will 
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The House of Lawrie 


sends friendly greetings 
from across the sea... 


to the 1950 Convention, Tea Association ofjU. S. A. 


Now in its ninth decade of service, with a wealth of experience and a well- 
knit organization to call upon, the House of Lawrie continues to build 


its sure and solid record as a leading exporter of North India teas. 


Balmer Lawrie & Co.. Ltd. 


Post Box No. 4, Calcutta 








Alex Lawrie & Co.. Ltd. 


St. Mary Axe, London E.C.3 


Established 1867 as Producers and Exporters of Quality Teas 


AGENTS 


Geo. C. Cholwell & Co., Inc., 40 Water Street. New York 
The G. S. Haly Co., 383 Brannan Street, San Francisco 
Haytor & Scandrett, 15 Wellington Street, Toronto 
Maylor Avery Ltd., 1307 Burrard Street, Vancouver 


ee 
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“We cannot—must not—falter on fund now” 


By RAYMOND B. PARTRIDGE, Chairman 
Junior Board of Directors 
Tea Association of the U.S.A. 


A good investment is like money in the bank. So far, 
since its inception, the promotion fund has been bolstered by 
more and more investors who are realizing the true value of 
the overall plan for the pro- 

Millions of 


consumers, present and poten 


motion of tea 


tial, are being reached weekly 


through the 


Magazines and 
their own newspapers. Never 
before has the public been so 
Already the 


plan is proving its worth. At 


tea conscious 

this point we cannot—we 
must not—falter in our deter 
mination to put tea on the in 
kee} it 


Chis is a good invest 


dustrial map, and 
there 
ment 

: ; oy 

There are many problems confronting all of ys, both with 
ind no doubt there will be 
1 | ' 
i De a test, a severe 


in the tea industry and without, 


It wil trial 


more in the next few 
of the 


future of the tea business in the 


years 


survival of the promotion plan, 


It will be easy to find excuses why not to participate in the 
campaign, what with higher taxes and the many other prob- 
lems which will doubtless follow in the wake of our police 
action in Korea. It will be easier to find these excuses than 
it will be to explain to yourself later how and why you ever 


let this good, solid foundation, established this year, go to 
wastc 

The plan, as presently constituted, provides a basis from 
which the industry can measure its progress. The smart-think 
ing business men who have already subscribed to the plan 
know full well that a results will be 
forthcoming only after a pe riod of pe rhaps five years. Earlier 
figures could hardly be expected to measure or indicate the 
trend. Our industry has been lagging for so long that a 
tremendous impact is necessary to start the ball rolling 


We all realize that our present method of collection can be 
There 


reliable estimate of 


tailored to a basis more satisfactory to more people 


These sources 


are many untapped sources of contributions 
are genuinely interested in the promotion fund, but for one 
reason or another have not been able, under our present 
method of collection, to lend the monetary support necessary 
for the growth and continuance of the fund. We need aad 
want their wholehearted participation 

At the present time the Junior Board of Directors ts en 


Paper 


will make it possible for everyone to participate 


an easy task, particularly considering the detail necessary in 


1 in a project aimed toward a collection system which 
This is not 








CHOLWELL & 


1876 — 74th 


Established 


"Whose 


name is known wherever tea 


CoO.. Ine. 


Year 








is grown” 





40 WATER STREET 
4-6 COENTIES SLIP, N. Y. C. 


Member, Tea Association 
of the U. S. A. 
and 
Western States 
Tea Association 


TO ALL — BEST WISHES 


Agents U. S. A. for Alex. Lawrie & Co., Ltd., London, England; Balmer Lawrie & Co., Ltd., Calcutta, 


India; 


Betts Hartley & Huett, Ltd., London, Calcutta, Colombo 
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FOR PACKAGING | 0Z.-2 OZ. 
TEA BAGS FOR RESTAURANTS, 
HOTELS AND INSTITUTIONS 


STOKESWRAP 


IN 











For the brewing of iced tea in large 

quantities in restaurants, hotels, and 

institutions—the new Model BS Stokes 

wrap Packaging Machine now auto- 

matically forms, fills, and seals you 

tea in one ounce and two ounce bags 

The bags are formed from rolls of 

special tea bag paper (see top of 

illustration), and are filled and heat- 

sealed simultaneously. Production is 

NOW BEING USED BY: rated up to 50 per minute... Asmaller 

Model AS Stokeswrap for packaging 

Cains Coffee Co. individual tea packets only is also 

Continental Coffee Co. available—at speeds of 120 tea bags 

Jos. H. Forbes Tea & or more per minute. Send for complete 

Coffee Co. facts about Stokeswrap. 
McCormick & Co. 
John Sexton Co. 


pears § TOK E(XAIMITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 


FOR BETTER PACKAGE. 7) bsidiary of Food Machinery and Chemical Corporaiion 


Dept. "S" Frankford, Phila. 








Proud to be in “partnership marketing” 


By GERVAS HUXLEY, Executive Vice Chairman 
International Tea Market Expansion Board, Ltd 
London 


It's been a vear 


of achievements 
By DOROTHY F. SCHNEIDER, 
atmosphere of 


ss-like planning 


Executive Secretary, Tea Association of the U.S.A 
Kone Secretary, Tea Council 
posit! 


1 secretary 
ting :nnual con 
in afford to m | ause that’s tl 
that the Inte 
be directly repre 
or who 


W 
as Weil as 


Tea Bure 


1oOn 


look 


idvertising and 


oal of a millios 


re ler 


Associatior £ 
me snd former president 
Chamber of Commerce of 
e United States 


keyn 


th who wi 
te speaker at 
Associatic f 


n's fifth 


the 


ventior He will discuss part 
nership marketing’ aspects 


current 


the Tea Council's cam 
promote + con 
rc € ea °) 


here 


SEPTEMBER 1950 





iced tea was good, but 


HOT 


tea 


is 3 times better? 


If you liked the way profits rolled up dur- _ biggest sales opportunities of the year! 
ing the iced tea season . . . consider this: More and more tea packers and import- 
Your customers buy three times as much _ ers are putting the Tea Council material 
tea for hot tea as they buy for iced tea! to work for their salesmen. Are you? For 
That’s right—3 times as much!* full information about how to tie this 

So, starting Sept. 22, the Tea program program in with your own sales cam- 
launches its biggest push... with the paign write the Tea Council. 


National averages 


Big Hot Tea Promotion Starts September 22! 


2-page, full-color spread in Pap 
' . (nu /e 
LIFE—September 25 issue (out September 22 / 
The Greenkrier 





Full-color, bleed pages in 
COLLIER’S —September 30 issue (out Sept. 22 
LOOK —October 10 issue (out Sept. 26 
SATURDAY EVENING POST —September 30 issue (out Sept. 27) 














Plus big full-color ads in 
Sunday newspaper supplements 





Big full-color ads appear in dozens of leading Sun- 





day newspaper supplements September 24. In 
addition, dominant 1500-line black and white ads 
appear in leading independent newspapers Sep- 
tember 28. A total of 33 major newspapers start 


the big hot tea promotion rolling! 














Urge grocers to tie in like this: The colorful new hot tea + @ re | € o as fa) € ge i 


posters will serve as focal points for end-aisle feature 
displays like the one shown here 500 Fifth Avenue, New York City 18 
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Program will focus on “more tea” goal 


By J]. GRAYSON LUTTRELL, 


As we approach our fifth an convention, it is 
P 
tii rowing 


1 


parent that the tea industry has been yz 


an integrated family with ; ise of desti anc 


sion towards a common 


} 
the lling ot more tea 


This year, more than ev 
before, there has been fine 


' 
evidence of unity Soll 


darity of purpose in achiey 


With the or 


establish 


ing this goal 
ind 
Tea 


merchandis 


ganization 


of the Council's 


ment 
advertising and 
fund, we made a 


It is logical that this 


ing great 
stride 
focusses 


on the importance and ad 


year Our program 


vantages of this advertising campaign in increasing tea 
consumption in this country 

As major speakers on the program, we are particularly 
Motion 


president of the 
past president of the 


fortunate in having Eric Johnston 


America 
United States and director 


Picture Association of 


Chamber of Commerce of the 
of many U.S. corporations, including the Bank of Amer 
and McCormick & Co., Inc., and John Hancock, partner 


Brothers, chairman of the 


ica 
of Lehman 
Lever Brothers Co. and a 


board of directors of 
score ot leading 

5 corporations 

Tea Associa 

McCormick 


who has 


Robert B. Smallwood, president of the 
Charles P 
Inc 


Was Vice 


tion, will make a keynote address 
McCormick & Co 


just 


chairman of th 


rnational Conference, will intro 
Johnstor organizing director of 
will spea 


Board 


Kroger Co 
to the fold of 
his own com} 
Richard He 
Co., Chi 


will state 


Brownel I 

Fruit Growers Exchang 

Colonel Paul Loga: 
Associatior 
Mills Resta 


Brands 


National Councillor, Tea Association of the U.S.A. 


Chairman, Convention Program Committee 
g 


Treadwell, p Tea Council, 
e Council's publicity program and Lawrence 
I 
Tea Bureau and former 


the 


William iblicity director of the 
| explain th 

for the 
Safeway Stores, will review high 


Y the 
We have come a long way since our convention of last 
only in the 


ee 9 
lights of convention 


our “million dollar fund” was 


We 


when 


expect to arther in the com 


ing year 
We look forward to seeing you October 
Greenbrier, White Sulphur Springs West Virginia 


Ist at the 


Ceylon tea advisory group 
opens talks on 1951 crop 


A tea advisory committee appointed by the Ceylon 


government has opened discussions on the disposal of the 


1951 The committee, which consists of representa 
t 


Cro} 


Tea Traders’ Association and 


tives of the government, the 
producers, will discuss problems arising from the reopen 


ing of the London tea auctions next year 
Usually reliable sources say that among the recommen 


which the government may put forward to the 


is that Ceylon should retain 


dations 
committee about 200 million 
pounds of tea for sale in Colombo, with a view to retain 


ing dollar tea earnings 


Pakistan to trade tea to Poland 


the | roducts Pakistan will send to Poland 


amoney 


agreement covering the year beginning July 


THE MEN BEHIND THE CONVENTION 


give credit where credit is due, here are 


So you can 
een working for many, many months p 
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en who have | 

the I¢ 
Overall convention committee man, Edward J] 
arrangements com 


John A. Pierce 
Dorothy F. Schnei 


innicombe, Jr chatr 
H. Evans 
Parker 
program nitte J. Grayson Luttrell 
Anthany Hyde; along with Philip I. Eisen 
Compton and C. William | 
of special entertainment activities, R. H 
ttation, Martin E. Co 
|. Booth, Gilbert B. Dickenson, Oscar € 
rt ¢ | if 


ommiutte 


eiton 


ighlin convention 


Hay G. Shimp, Jr., 
C. Irwin, Jr., Donald 
im Schandolph 


H. Smith, Carl 





Tea Association grows in stature 


By JOHN A. PIERCE, General Manager 
Tea Association of the U.S.A. 


Clear lines of responsibility 





GREETINGS 


to the 1930 Convention 


TEA ASSOCIATION of the U. 8. A. 


THE GREENBRIER, WHITE SULPHUR SPRINGS, WEST VIRGINIA, OCTOBER 1-4, 1950 


COMMERCIAL IMPORT CO. 
L. ARON (Owner) 


TEA IMPORTER AND BROKER 


AMERICAN PRESIDENT LINES LTD. 
New Orleans, La. 


FAST, REGULAR SERVICE FROM 


JAPAN, CHINA, CEYLON, AND INDIA 
29 Broadway New York 6, N. Y. 205 Natchez Bldg. 
R. G. COUGHLIN 


ARABAN COFFEE COMPANY, INC, t. 

WILD ROSE TEA AND ARABAN COFFEE TEA BROKER 

63-66 Commercial Wharf Boston, Mass. 80 Wall St. New York 5, N. Y. 

ARNOLD & ABORN, INC. DANNEMILLER COFFEE CO, 
PRIVATE BRAND COFFEE AND TEA PACKERS 

Brooklyn 32, N. Y. 


COFFEE AND TEA PACKERS 
116 39th Street 


243 Pearl St. New York 7 
and COFFEE DENNISON MEG. 

FRAMINGHAM, MASS. 
For Tea Tags call or write 


nearest Dennison Sales Office 


LTD. 


AUTOCRAT TEA 
“WE INVITE COMPARISON" 
Brownell & Field Co. Providence, R. I. 
DODWELL & CO.. 


G. A. BRAUNLING 
TEA BROKER AND AGENT DIRECT TEA IMPORTERS 
108 Water St. New York 5, N. Y. 120 Wall St. New York 
JABEZ BURNS & SONS, INC. DUNCAN COFFEE COMPANY 
ENGINEERS & MFRS. TEA IMPORTERS AND PACKERS 
1 ith Ave., and 43rd St. New York [8 P.O. Box 2079 Houston |, Texas 
FREDK. EDWARDS & 


rEA COMPANY 
GREETINGS TO THE CONVENTION 
New York 5, N. Y. 


SONS 


CHINA 
TEA PRODUCERS AND IMPORTERS 
New York 5, N. Y. 120 Wall Street 


91 Wall St. 


SEPTEMBER 








The Greenbrier, site of the 1950 conventio 


EPPENS, SMITH CO., INC. 
TEA IMPORTERS — TEA BALL PACKING 
Borden Ave. & 2\st St. Long Island City |! 


STANLEY W. FERGUSON, INC, 
Importers, Packers. Jobbers of Tea and Coffee 
365 C Street 


FOO WALL COMPANY 
TEA IMPORTERS & DISTRIBUTORS 
114 Columbus Ave. 


GEO. FRIEDMAN CO. 
TEA BROKERS 
100 Front St. 


GENERAL FOODS CORPORATION 
MAXWELL HOUSE TEA 
250 Park Ave. 


THE OTTO GERDALU CO. 
TEA IMPORTERS 
82 Wall St. 


Best Wishes for a Grand Convention! 
THE GRAND UNION CO. 


New York City 


GRATALE BROs.. INC. 
TEA TRUCKING OUR SPECIALTY 


711 Second St. 


to our Friends... 





Boston 27, Mass. 


San Francisco, Calif. 


New York 5, N. Y. 


New York, N. Y. 


New York, N. i - 


Hoboken, N. J. 


E. C. HALL COMPANY 
IMPORTERS, PACKERS, DISTRIBUTORS 


Oak Hill Tea, Coffee and Food Products 
Brockton and Hyannis, Mass. 


HELLYER & COMPANY 
TEA IMPORTERS 
1415 West Randolph St., Chicago 7 
P.O. Box 33 Shizuoka, Japan 


HO CHONG COMPANY, INC. 
TEA IMPORTERS 


Empire State Bldg. New York. N. Y 


MAX HORWITZ CO., INC. 
TEA MERCHANTS 
TEA BAG MANUFACTURERS 


194 Water St. New York 


INTERNATIO-ROTTERDAM, INC. 

BEST WISHES TO THE 1950 CONVENTION 

52 Broadway New York 
JARDINE, BALFOUR INC. 

TEA IMPORTERS 

71 Water St. New York 5, N. Y. 

LIPTON TEA 
BRISK FLAVOR — NEVER FLAT 

Thomas J. Lipton, Inc. Hoboken, N. J. 

STEPHEN LEEMAN PRODUCTS CO. 
TREASURE TEAS OF THE WORLD 

West Nyack, N. Y. 


Teaberryport 


A. W. MeADAM COMPANY 
TEA BROKERS 
131 State St. Boston, Mass. 
MeCORMICK & CO.. INC. 
TEAS, SPICES AND EXTRACTS 
Baltimore 2, Maryland 


° 
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.. at the Cea Orade 
annual get - together / 


E. H. Mitcer TRANSPORTATION Co., INC. 


WE TRUCK IN LIEU OF LIGHTERAGE 
FOR THE LACKAWANNA RAILROAD 


107 Front Street New York 5, N. Y. 


THE MING TEA CORPORATION 


TEA IMPORTERS 
AND PRIVATE LABEL PACKERS 


Mingfair House, 22 East 67th St., New York 21, N. Y. 


M. J. B. CO. 
COFFEE AND TEA PACKERS 
665 Third St. 


San Francisco 13 


MoLLeER STEAMSHIP COMPANY, INC. 
STEAMSHIP AGENTS 


30 Broad Street New York 4 


MUKAMAL COMPANY 
TEA IMPORTERS 


120 Wall St. New York, N. Y. 


PORT WAREHOUSES, INC. 
STORES FOR THE TRADE 


41-47 Vestry St. New York 13, N. Y. 


RIVOLI TRUCKING CORPORATION 
TRUCKERS FOR THE TRADE 
18 Clermont Ave. Brooklyn, N. Y. 


ST. GEORGE TRUCKING CORP. 
"WE SPECIALIZE IN TRUCKING OF TEA" 
101-115 Montgomery Ave., Staten Island |, N. Y. 


SALADA TEA CO., INC. 
TEA PACKERS 


Stuart & Berkeley Sts. Boston 16 


FINE FOODS, INC. 
TEA PACKERS 


Ss & W 


155 Berry St. San Francisco 
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SEEMAN BROs., INC, 
TEA PACKERS 


121 Hudson St. New York 13 


SILVER & JAVA PACIFIC LINES 
SERVING THE TRADES FROM 
COLOMBO = CALCUTTA_~_ BRAZIL 


SPRAGUE WARNER 
A Division of Consolidated Grocers Corporation 
901 Division St. Chicago 22, Ill. 


STEWART & ASHBY COFFEE CO. 
COFFEE AND TEA IMPORTERS 
845 Washington Blvd. Chicago 7 


STOP & SHOP 
SUPERMARKETS 


393 D Street Boston 10 


TEA PACK COMPANY 
“THE COMPLETE TEA BAG PACKING SERVICE" 
367 Greenwich St. New York 13, N. Y. 
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TETLEY TEA CO., INC. 
TEA BLENDERS AND PACKERS 
438 Greenwich St. New York i3, N. Y. 


TOLEDANO & PINTO (AMERICA ) Ine. ; WASON BROTHERS COMPANY 
TEA IMPORTERS TEA IMPORTERS 
565 Fifth Ave. New York, N. Y. 3018 Western Ave. Seattle, Wash. 


UNITED CHINA INTERNATIONAL WEST SIDE WAREHOUSES, INC. 


CORPORATION ODERN TEA STORAGE—CLEAN ROOMS 
TEA IMPORTERS Mm sini 


19 Rector Street, New York 6, N. Y. 416-424 Washington Street New York 13, N. Y. 


DOMINIC J. VASKAS WESTERN STATES TEA 
TEA BROKER ASSOCIATION 
79 Wall St. New York 5, N. Y. ELEVEN WESTERN STATES 
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A Messace of Cooperation 
to all members and guests of 


The Tea Association Of The wU.9%. MA. 


BECAUSE WE firmly believe these conventions 
to be of vital importance to the successful pro- 
motion of Tea in America, we renew our pledge 


of earnest and continued cooperation. 


*. 
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Plan the sale as you plan the ad 


By R. BARCLAY SCULL, Tea Council Member 
Chairman, Merchandising Committee 
Tea Association o} the U.S.A 
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Greetings 


to the 1950 Convention 
FREDK. EDWARDS & SONS 


120 WALL STREET, NEW YORK 


MEMBER: TEA ASSCCIATION OF THE U.S.A 


TEAS 


AGENTS FOR 


GEO. WILLIAMSON & CO WHITTALL & CO. CHUN HO COMPANY, LTD. 
LONDON, ENGLAND COLOMBO, CEYLON SHANGHAI, CHINA 
NAIROBI, KENYA, AFRICA TAIPEH, FORMOSA 


W. P. PHIPPS & CO. 
WILLIAMSON, MAGOR & CO. DJAKARTA LIAZI AGRICOLA, LTD. 
CALCUTTA, INDIA U.S. of INDONESIA MILANGE, P.E. AFRICA 


MANUEL SARAIVA JUNQUEIRO 
MOZAMBIQUE, PORT. E. AFRICA 











Best Wishes to the Trade 


THEODORE CROWELL 


Est. Over 100 Years 


INDIA FORMOSA CEYLON JAPAN 


WAREHOUSING AND BLENDING OF TEA 


OFFICE: 20 South Street (BOwling Green 9-2838) New Yor, .N.. ¥. 


WAREHOUSES: 19 & 20 South St.—31 & 35 Front St., New York City, N. Y. 
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Ask yourself: “What can I do to help?” 


By ROBERT COMPTON, Executive Vice President 
Tea Association of the U.S.A. 


tion has 


consun 


necessary assistance 
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the 


announced in 
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Association's directors 


Tea 
the same time engaged John A. Pierce to 
creased operations formation of the 
Council He Dorothy 
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to the Council and at 


irry out the in 


arising from the 


ind our executive secretary, 


of the Association during the past year 

We cannot let this opportunity pass without tendering 
given so much 
and thought in the development of the advertising 


The Mer 


amount of 


thanks to the committees which have 


merchandising plans handising Committee 


large advice to the current 


both the cer and 
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has contributed a 


the divisions 
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merchandising and All Association commit 
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the success of the campaign 
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with n 


will tter Tea industry 
restaurant campaign on tea has rolled 


this year A 


cup of hot tea 


ew success again project 1S 


erway to help restaurants serve a better 
constantly 


to tell 


We are striving to give the consumer a pertect 
up of tea 


properly made 


‘ and him how simple it is to have it 


Let us all ask ourselves: What can I do 
to help 

Join us at the Greenbrier and learn how you can tie 1n 
your activities with the current promotion This cooper 
ative effort can only result in increased tea consumption 


from which we shall all benefit 


Excessive stocks might be cause for regret 


By E. VERE POWERS, Chairman 
Rules and Regulations Committee 
Tea Association of the U.S.A 
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Friend ly Greetings 


to the 1950 Tea Convention 





CLEMENT M. HAKIM 
TEA IMPORTER 
91 WALL STREET, NEW YORK 5, N. Y. 
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TEA BROKERS 





91 WALL STREET, NEW YORK 5, N. Y. 
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Seek still closer alliance of tea men 


By ALLAN McKISSOCK, I|r., Chairman 
Trade Relations Committee 
Tea Association of the U.S.A. 


Dr. Hans Zeisel joins Tea Bureau, 
succeeds Anderson as research head 
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Commodity news 
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The Tea Bureau, Inc., United States branch of 

1 B the International Tea Market Expansion Board 

Ltd., London, represents the tea producers TBs 

managing director is Anthony Hyde 

[B's staff includes Dr. Hans Zets 
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| Treadwell, director 
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’ director of research 


information; James J 
r of merchandising; Gerard Brant, director of 
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any trade, offer as 


many varied and far flung services 


as are available to our customers. 


We invite you to make full use of them. 


IRWIN - HARRISONS -WHITNEY, 


IMPORTERS 


TEA 


91 Wall Street, 


50 So. Front St., Philadelphia 6 
177 Milk Street, Boston 9, Mass 


BATAVIA CALCUTTA COCHIN COLOMBO 
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383 Brannan St., San Francisco 7 
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Next big restaurant 
problem is hot tea 


By PHILIP I. EISENMENGER, Vice Chairman 
Merchandising Committee 
Tea Association of the U.S.A. 


The restaurant, hotel and institutional market for both 


hot and iced tea is tremendous. It has been estimated that 
these outlets serve approximately 60,000,000 meals daily 
Since some beverage is usually served with these meals, it ts 
With this huge potential 


tea suppliers to the instt- 


easy to realize the potential for tea 
in mind, it is also easy to see why 
tutional trade are enthusiastically agreed that now is the 
Time For Tea. 

However, making even a dent in a market of this size and 
importance has called for much more than enthusiastic agrec 
ment. It has called for bold imagination and lots of hard 
work on the part of the U. S. tea trade. It has meant creative 
research, laboratory experiments and field testing, as well as 
a hard-hitting sales training and advertising program. A 
good example of how all these factors can be welded to- 
gether towards a successful program is the current two-ounce 
formula iced tea campaign. 

Back in 1947, the Tea Bureau found, as a result of the 
Roper studies, that 25 per cent of the people who regularly 
drink order it in 


restaurants, and half of 


iced tea in the home never 


who did order iced tea were 


and enjoy 


those 
The principal reasons given for 
t i 


never completely satisfied 
dissatisfaction with restaurant iced tea were Too weak, 


and ‘Lacks full flavor 


Iced tea research 
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ted sales training meetings 10 major U. S, mat 


kets 

As a result of these meetings plus a full scale trade paper 
idvertising campaign and attractive point of sale material 
more restaurants than ever before are serving correctly pre 
More important, they are selling more iced 


pared iced tea 
Institutional packers who onc 


tea and making more money 
thought it impossible to sell the two-ounce formula now re- 
port that their men are more enthusiastic about a program 
which naturally and inevitably helped them to increase their 
own tea business. 

The iced tea battle, however, is far from won. We have 
made more headway this past year than ever before, but we 
are going to make even bigger gains next year. 

Hot tea in restaurants is our next major problem. Here, 
again, surveys have shown that a large percentage of men and 
women who drink and enjoy tea at home do not order it in 
films and materials on 
But 


concerted, cooperative research and education are n¢ ded 


restaurants. Some fine educational 


proper brewing hot tea are already in the field more 


At the same time that you are reading this, laboratory ex 
periments are being conducted to find the most practical and 
acceptable way to prepare hot tea. When our laboratory 
work has been completed, the tests will be carried into the 


field under actual operating conditions. Then it is hoped 


to put thes findings 


campaign phase with a full-scale adv 


that we will have sufficient knowledge 


into the rtising and 


merchandising effort 


There will be more information on restaurant hot and iced 


, 
Tea Association convention at the Greenbrier 


Judging from the dramatic results already achieved through 


the introduction of the two-oun rmula will be 


well worth waiting for 
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West Coast tea picture 1S optimistic 


By MARK M_ HALL, San Francisco Representative the number of brat yn the market. Chain stores are 
Coffee and lea Industries (The S pice Miil) oming. more selective ivea tendency to cut down 


\ 
t much of th 


. 8S handled 


| July 
ought at that time and paid for after the devaluation 1 
September of the same year wo ild yield a pront from the 
currency devaluation. However, the rise in sterling and 
the price of tea was so rapid that any advantage was 
soon wiped out. There was no change in retail prices 
at the time, and that may have been the big gain from 
levaluation to this country, as regards tea 
nthusiastically—but tl Here is how local tea men outline the market since de 
though, that the publi valuation. The market was weak at the end of 1949, but 
moon te’ went up in January, 1950. It continued up slightly, but 
1ed down in February and went down further in 
. to a low in April. During March, April and May 
il I » was done by importers and packers 
e¢ market would show increased strength 





TEA BAG PACKAGING AT ITS BEST 


NORMANDY'S long experience and modern facilities have 
helped to perfect the most attractive protective package on the 
market. Your tea is doubly protected from outside odors by 
Inner Glassine Liners in addition to outside Cellophane Wrap- 
ping. 

We will imprint your name or your customer's name on tag and 
carton. 


Permit us to have our TEA TASTING EXPERT make up your 
blend. Send us your sample and we will match your blend. 


WRITE OR WIRE FOR REASONABLE QUOTATIONS 


NORMANDY COFFEE & TEA CORPORATION 


158 Richmond Street 
P.O. Box 102 
Staten Island 10, N. Y. 
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How India is overcoming, tea obstacles 


By R. L. HARDS, Chairman 
Indian Tea Association 
Calcutta, India 
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the American market exclusively in the very best chests. 
If you have occasion to find chests which are not up to the 
T E A prewar standard, we hope that you will be indulgent and 
realize that it is a shortcoming which we deplore but which 
at the moment we are powerless to remedy. 

IS OUR BUSINESS We are constantly endeavoring to improve the quality 
of the teas produced in India and we recognize that in the 
ANY KIND, ANYWHERE, ANY TIME war years it was necessary to accept some sac rifice in quality 
in order to achieve maximum production. Now, however, 
with requirements more easily met, and with the auction 
ORIGINAL GARDEN MARKS — BULKS — BLENDS system in operation for all export markets except the 
United Kingdom, quality is commanding the premium it 
deserves. This will undoubtedly become increasingly so 
and with the probable resumption of auction sales in 
London there will progressively be an improved assortment 
WRITE, WIRE OR PHONE of teas on that market and on the markets in this country 


HAYES G. SHIMP ail ks ila st 
Ar ~ i= 


INCORPORATED Rising costs 


I have noticed with some anxiety the rising trend of 


230 PARK AVENUE, NEW YORK 17, N. Y. production costs in India. Labor wages alone, with food 
CABLE: SHIMP TEL.: MU 6-0942 stuffs subsidies, are some four or five times higher than 


the prewar level, and in regard to materials used in the 
manufacture of tea the rise in cost is also many times pre 
war In such circumstances, it 1s a matter for congratu 
lation that the rise in the price of tea has not exceeded, to 
IMPORTERS = AGENTS a: EXPORTERS any appreciable extent, two to three times its prewar valuc 

The aim of the industry is to expand markets by pro 
ducing more and thus to keep down its costs of production 
Member of the Tea Association of the U.S.A. There can, however, be no question of any return to the 
low standards of living which prevailed in Asian countries 


(Continued on page 74) 

















BoukKouris & Co., LTD. 


S80 BROAD STREET, NEW YORK 4,N. Y. 


QUALITY TEAS 


MEMBER: TEA ASSOCIATION OF THE UNITED STATES OF AMERICA 
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10 BROADWAY NEW YORK CITY — DI 4-0138 
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Says Japan’s 1950 reach the prewar level. One reason is that many farmers 


who replaced their tea crops with food products are re- 


> a luctant to resume cultivation of tea, since it requires about 
tea output will be | ! 


five years of growth and care before it provides a source 


9% higher than 1949 of revenue In addition, many farmers fear that tea will 


not be as profitable as before the war 


: : Japan exported 8,885,000 pounds of te: 1948 and 
Japan's 1950 tea production is tentatively forecast at 16,050,000 pounds in 1949, North Africa is the most 
67 million pounds, about nine per cent higher than the important outlet followed by the United States In 1948 
1949 output of around 62 million pounds. However, the ebout iS per cent of Japanese tea shipments went to North 
1950 output will be only a little over half as high as the fyi, Bi ahinut 44 per cent to the United States. In 
annual prewar (1935-39) average of 115 million pounds 1949. about two-thirds of ] 
according to a report by F. J. Pipich, of the American con North Africa 


sulate general in Yokohama 


apanes¢ tea exports went to 
and about one-fourth nt to the United 


States. In terms of quantity, Japanese tea shipments to 
1S € } } ¢ rp } ) narket »] . . 1 7 
It is estimated that the Japanese domestic market could the United States increased from 3.9 million pounds in 
onsume as much as 66 m 1 pounds of tea a year, and 1948 to 4.2 million pounds in 1949 while shipments 
Peg rape Re Hee ae eee ee ; , 1 
nt export markets are capable of absorbing at North Africa increased from 4.0 million pounds in 1 
s,1] tT > ' > . } . 
million pounds of Japanese tea annually. Japan 4,9 196 million pounds in 1949 
xport al e tea it can in order to obtain foreign 
exchange and url p export outlets for exy inding West Coast tea picture 
produ tion ( Inued from Pa 

Almost er cel f uced 1n Jay in 1S it ) ut the market continued to be weak, packers 
es ee : ' 
Tea is produced suying, and local importers complained about 


ut about 54 per cent very a, Much of the tea they had on 
1 


total is produ . izuoka, where about 80 pel p hased at higher prices 
Japan's black tea is produced 


estimated that World War II was directly ro sponsi 


ent in tea acreage 


all * ie f rened en the public as buying more tea 

than ever and the packers were not « plaining. Contr 
» this weakness was the delay in the signing of the 

by over 5 bulk purchasing contract by the Indian and Ceylon govern 
labor short nents and the British Ministry Food. The final settle 


this matter helped 
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SAVA TEAS 
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utlook is bright for Pakistan tea 


By DR. ALFRED BRABANT, Ph. D., D.Sc. 
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By W. A. KERR, Chairman 
The Kenya Tea 


Growers’ Association 
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Tanganvika wishes Council drive every success 


DICKINSON, Chairman 
The Tanganyika Tea Growers’ 
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from this © 

ican continent 
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over the world are 


tion campaign in the U.S.A. with great 
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Tanganyika Territory wish it well. Those attending the Tea 


Convention will doubtless have much 
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pointed comments by a tea trade dean 


By ROBERT A. LEWIS 


Two points of view 


Writing an article just before the fifth annual convention 
Tea Association fills me with mixed emotions. As an 
impaigner, I am 

hard-hitting ad\ 


warmly enthusiastic toward the ag 
vertising 


merchandising 
j 


ea industry here 


Robert A 


Lewis 


aboard to expand the U. S. market for our product. It's good 


to know, too, that this expansion means more dollars for our 
friends in the Sterling areas 


Our advertising theme, itself, is one of the most intriguing 


nd sales-impelling lines the writer has ever seen for tea. 


What is more accurate and timely than to tell the American 
public that tea is good if they are “under pressure ? In the 
hectic days when hurry and worry fray our tempers, tea 1s the 
one beverage that can steady us and clear our minds for the 
next move, This theme may well prove to have the magi 
ombination of all the appeals necessary to impel the public 


to buy more of the product 


In the light of the industry's decision to use the “under 
sure’ theme, it is interesting to note the following state- 


ment made by the Encyclopedia Britannica: 


What indisputable about tea drinking is that it 


means of imparting the 


forms 
proportion or water 
ssary human nutrition, which, being taken hot, com 


Further 
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writer on this subject, 
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STEIN. HALL & COMPANY. INC. 
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Established 1866 
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Camille Williams, 
"Miss Hot Tea for 
Two,” who has just 
completed a  four- 
week tour of East- 
ern cities with Ann 
Zika, "Miss Iced Tea 
for Two," both in 
the cast of Warner 
Bros.’ Technicolor 
picture, "Tea for 
Two." The showgirls 
acted as hostesses 
at a series of tea 
parties held in cities 
throughout the 
country as the 
movie opened, 


“Tea for Two” movie honored 


at international tea party, 


gets trade support nationally 


The biggest Anglo-American tea event since a certain 
affair in Boston harbor, a gala tea party in honor of War 
was held 
Park, 
ad spe 
Broadcast 


Technicolor musical, "Tea For Two,” 
in Central 


ner Bros 


at the 


New 


tea patio of Tavern-on-the-Green 
York City 


international 


Ceremonies at the party included 


broad the American 
British Broadcasting 
For 


services Dy 


ast via 
and the Corp. demonstration 
[wo dan and 


Miss Hot Tea for 


young actresses 
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Two" and 


for Two two trom 


fore millions o 


showing tl 
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dowsky and Eta of New York, hats designed by Mary 
Goodfellow and shoes by I. Miller. Miss McNellis pro- 
vided the commentary at the fashion show. 

The ‘Tea For Two” girls presented gold tea services 
for two to Borough President Wagner and via Mr. Tasker 
to the Lord Mayor of London. Dancers of the Fred 
Astaire studios demonstrated the “Tea For Two” dance 
created by Gene Nelson in the Warner Bros 
Irving Caesar sang ‘Tea For Two.” 

Tea parties and civic receptions in honor of ‘Miss Iced 
Tea for Two” and ‘Miss Hot Tea for Two” will be held 
in metropolitan centers throughout the country as the 
Warner Bros production opens The two actresses will 


tour the nation until late in Se ptember 


picture 


Outlook for Pakistan tea 


68) 


(Continued from page 
flavored, well-coloring leaf, satisfyingly strong and very 
economical in use. The thrifty housewife who, admittedly, 
is the final judge, realizes that she obtains the best possible 
bargain 
large percentage of Pakistan's plantation produce It is 
noteworthy that world-known blenders like Liptons, 
Brooke Bord and Ispahani regularly buy large quantities 
of Pakistan tea, by this means maintaining the high stand 
ard of their blends. As a matter of fact, Pakistan teas can 
successfully compete in quality with the best of the world 
Pakistan's tea industry 
For some time it appeared 
As men 
tioned, the labor conditions have vastly improved and the 
ot For 


tunately, benefit could be derived 


by purchasing blends of tea which incorporate a 


It cannot be denied that has to 


grapple with many difficulties 
impossible to obtain suthcient fuel and tea seeds 


installation oil burners cleared many obstacles 


from scientific develoy 


aboard and losses have been greatly minimized 


ot 


ments made 


insecticides and fertilizers. From the later 


Pakistan's tea ind is particularly 


ge quantities of sulphate of ammonia wer« made 


j the use 


ot for 


ont VIEW, istry 
t 


resulting in increased soil fertility, opulent leat 


its phenomenal t 
es not inte 
owners 


} i 
1eVCi 


U.S.A 
will come 


encourage 


wholehearted 


| 





Tea Movement into the United States 
(Figures in 1,000 pounds) 


June July Aug. Sept. Oct. Nov Dec. Year Jan. Feb. Mar. April May Jun July 
1849 1949 1949 1949 1949 1949 1949 1949 1950 1950 1950 1950 1950 1959 195C 
Tol | 1 ) ’ { 4 > Ab 1.828 179 1.825 5,179 2.987 age - O4 $837 


$71 


857610872 9,150 10,924 9,78 8,378 
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THE BANK LINE LIMITED 
Regular Services from: CHINA «© PHILIPPINES ¢ STRAITS SETTLEMENTS »* DUTCH EAST INDIES 
COLOMBO «+ CALCUTTA + MALABAR COAST —— to Nort Atlantic Ports of U. S.A. 


BOYD. WEIR & SEWELL. Agents 


TATE STREE NEW YORK 4, N. Y BOwlin een 9-5660 —____ 











Dominic J. Vaskas 
79 Wall Street, New York 5, N. Y. 


Tea Broker 
Member: Tea Association of U.S.A. 
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What makes a package good? 


By JIM NASH 


riskly off the 
and istomer's han Theretore, how 
packaged is Of vital 


product 


of any i 
What does 1 


the shelf 


moting the duct whe: € customer gets it home 


embodies these five elements 


trademark 


membered 
These redesigned Red Owl spice containers demonstrate some of the 


Sometimes this ts a pictorial trademark, such as Red 
basic packaging elements discussed in this article. 


Owl trademark shown here Sometimes the distinguishing 


ture is some part ot the manufacturers name blown up 
nd stylized—such as the large BMCo. of B. Mantschewitz material at lou 
he stylized fashioning of the name Boscul; or the large M¢ Economical to produce in other words 
of McCormick Whatever it ts t sets the package a t t the examples cited demonstate these pron 
from all others 1 identify, easy t | i been applied , known 
remember 
{1 Owl Stores, Inc popu Midwest chain with head 
On its own uart in Minneapolis has had an owl trademark for many 
It was a literal ¢ roduct! f an owl drawing, had 
listinction and kept getting out of date 
We solved the problem by using just the owl head 


it into design, abstract in theme 
} 


new design proved to i 


effectis creve suughout the entire trading area 
ind perky The 
their owt! 

hipt 


iit 


show Su \ I] a Is 
w Red Owl 


to prom 
t 


inywher 


for 
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Defense impact to be studied at 12th 
annual forum of Packaging Institute 

The program of the twelfth annual forum ot t 
aging Institute promises to be one of the 
the 


the 


yro If 
chairman 
Co., The 
Ne York 


ording t 
Balke 
will be 
October 
With the 
Council 


AC( Oo program committee 


Palmolive-Peet 


Commodore 
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ma Colgate 


Hotel 
4th and 


at the w 
Sth 

Nations Secur 
strikes 


rice rises of packaging materi it is 


ot 


risis 1 nited 


defens« 


yrowing 


the | if for 


shortay d } 
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late October problems 


today’s will face all companies packag 


nany 


magni 


either consumer goods, industrial goods, or military 


supple Mr. Balkema 
At the 1 luncheon 

charge of 

Containers 


said 

Roy | 
ontainers and packaging planning 
1 Semi-War Economy 
Resources Board, Washington, D. ¢ 
The outlook for packaging suy | lies wall be 

R. Forker 


with the assistance of a panel 


rst day 5 sess1on 
if 
security 
the 

State 


ifternoon ssion by Lec 
Oil Co 
ot Detens 


will be 


Then Dx 
partment procurement officials and industrial 
suppliers viven an Opportunity to isk questions of 
ich other 

ind the 
ceive attention 


Balkema 
of 


r produc tion ¢ 


t 
from a 


Packaging printing rf 
will 
{ by 


wide 


pane l of 
| 


r 
Mr 


Varicty 


Techni i 


Sessions 


subjects of ere to 


if import Ince 


the results of research. Som 


How 


way t 


with papers on 


luce assure odor transfer 


ascertain) motsture 


incew way isure por 


ind testing for impact fatigue 


John A. Warren 
he 


America! 
produ 


tion day ot 


will id a panel of four tion 


USE PREMIUMS? 
premiums to promote 
the 
Exposition, which opens October 21 
the 7lst Regiment Armory 

New York City 
For complimentary tickets, drop a line to Expositions 
1860 Broadway, New York City 


If you 


want 


ottec 
Ad Spe 


id for one 


use 


your 


you | to attend Premiums & 


K 
ind Park Av 


wer it 


s4th Street 


dithcult 


solved 


have been selected from four 


irton lines and squeeze bottle lines 


] committees will meet simultaneously 


vet together on one afternoon 


coming half year These 


this work 


Prackettes 


Literature 


The Folding Carton: What 
folding carton’s development and its place in modern 
A ige booklet, “The Folding 
published by the Folding Paper Box Association 


New 


do you know about the 


merchandising 7 new 53-p 
Carton, 
ot 


such subjects as development of the industry 


America, contains 11 sections which describe in detail 
folding 
arton design and basic styles, use of various types and 
grades of board, present board terminology, manufacture 


The booklet 


into 


of folding cartons, et will to users 
ot 
edures necessary to present day packaging. 
xe obtained by writing to the Robert Gair Company, 


155 East 44th Street, New York ( ity 17 


give 


folding cartons a better insight the many pro 
Free copies 
may | 


Ing 


New Products 


A new multiple unit Whiz-Packer fill 
1¢ dry product in 


Multiple Filler: 
ing machine for packaging more than or 
definite levels in single packages has been announced by 
& Son, Belleville, N J 


filling machines 


Frazier manufacturers of pack 


re 


in 


Packaging Machinery Institute names mobilization 
committee, establishes new information service 


The a 


committtee has been announced by Wallace E 


ppointment of an industry mobilization planning 
Coughlin, 
president of the Packaging Machinery Manufacturers In 
stitute and vice president of the Pneumatic Scale Corp., 
Quincy, Mass 

The 
MohIman, chairman of the board, Package Machinery Co., 
East Mass., and George W. von Hofe, 
president, New Machine Hoboken, N. J 


Plans for industry mobilization will be presented to the 


steering committee will be headed by George A 


Longmeadow, 
Jersey Corp 


18th annual meeting of the Institute, to be held Septem 


i 2 26th, at The Homestead, Hot Springs, Va 


ber 23rd 

A packaging machinery information service has been 
established by the Institute at their new, expanded head 
quarters at 342 Madison Avenue, New York City. The 
Institute has recently enlarged its facilities at this address, 
1934 


where it has been located since 


A clearing house of information on all types of packag 


ing machinery has been maintained by the Institute for a 


number of years for the use of members and the general 


public, The new ofhce 


} 
mits this reference service to be expanded and provides 


both domestic and foreign per 


fling space for a large supply of literature and related 
subjects on packaging machinery 
A semi-monthly bulletin service on packaging machinery 


requirements is a feature of the service to members. Helen 


L. Stratton ts secretary of the Institute 


India's obstacles 


Derore 


the 
When you pay 


Wal 


more tor your tea today, I hope that you 


little contribution 


d, 


countries 


making some 
Asia xt the 
life 


realize that 


th 


you are 


toward stability of and « worl since a 


standard of in Easte is the 


uard against the spread of Communism 
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THE FLAVOR FIELD 
Section of Coffee and Tea Industries, formerly The Spice Mill 


What to know about cardamoms 


By DR. KARL H. LANDES, President 


Three main groups ot cardamoms are shipped to the 
ous world markets decorticated cardamoms, green 


cardamoms and bleached cardamoms 


Decorticated cardamoms 


Alleppy, Mangalore and Guatemala supply most of the 
decorticated cardamoms. As 
tter of fact, Guatemala 
and these two provinces ot 
India supply practically all of 
the world’s need for decor 
ardamoms 
The decortication of carda 
mom is done by hand. Husks 
of the cardamom pod = arc 
split open and the small in 
side seeds, which number 
from eight to 12 per pod, 
are taken out and sun-dried 
This type of cardamom seed 
is used mostly by the bulk 
spice and bakery trades for flavoring sausage and pastry 
Decorticated cardamom seed ts also used for the Swedish 
drink, aquawit. The Scandinavian countries are the heaviest 
users of decorticated cardamom, as practically all of their 


pastries are flavored with this small but very aromatic seed 


Green cardamoms 


The green cardamoms are fully ripened pods which are 
hand-clipped from the cardamom plant. This type of seed 
is sought mainly by distillers. The reason for collecting 
cardamoms when they are green is that then the outside pod 
is still very firm and it protects the small aromatic seeds in 
side. These seeds contain the oil that the distillers seek 

The pod itself is firm and woody-like on the outside 
The oil content of green cardamom seed is much higher than 
oil content of decorticated cardamom. Green cardamom 
seeds are shipped from Alleppy and Mangalore and some 
from the tsland of Ceylon 

There is one quality, in the green cardamom, which 


This is the secondary or third picking 


lled COOT LE 
ardamom-bearing plant and these pods ire not green 


yellow and also split, thus exposing the tiny 


Bleached cardamoms 
ird group of cardamoms, constitutes the fully 
ripened cardamom pod picked in the green stage and then 
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subjected to a bleaching process. When the cardamom pods 
are ripe, they turn from green to yellow and should be full 
and firm at this time 

It has been found that when cardamoms are plucked, they 
are apt to split; the slightest pressure can crack the outside 
pod. Therefore, most of the cardamoms which are 
used for bleaching are cut by scissors. Sun-bleaching alone 
is not satisfactory Long exposure of the seed to the hot 
sun might cause the cardamoms to swell and burst the pod, 
thus ruining its appearance Theretore, the bleaching pro 
cess is very elaborate 

Usually, a large earthenware jar is filled with clean water 
to which Sapinous Saponaria is added. This so-called soap 
nut is a well-known relative to the commonly used soap 
bark. The cardamom seeds are dropped into this earthen 
ware jar and stirred vigorously by hand for a few minutes 
allowed to rest and then stirred again 

The seeds are then taken out and washed in another tub 
of clean water. The washed seeds are then taken out 
put into wicker baskets. After the baskets have been draine: 
of all the water, the cardamom seeds are spread and 
sprinkled at half-hour intervals all through the night with 
clean water. The next morning these cardamom seeds are 
spread on drying mats for four to five hours and are then 
taken in from the hot sun, sprinkled again and spread in the 
afternoon sun for four to five hours. Thus, bleached carda 
moms are born 

Bleached cardamoms are classified, according to size, in 
the four following categories: bold, medium bold, medium 
small. The bolder the seeds, the more expensive they are 

Bleached cardamom seeds are used mostly for pickling 
spices in this country and also for package goods 


Evans, Foulks buy Fogal interest in Spices, Inc. 


Spices, Inc., Los Angeles, has announced that E. C. Fogal’s 
interests in the corporation have been purchased by Charles 
Evans, Jr., and James R. Foulks. The move was made, it 
was explained, to further the interest of the firm and to effect 
an expansion program 

The new ofthcers are Mr. Evans, president, Carroll $ 
Crosby, vice president, and Mr. Foulks, Secretary 

The change in the organization does not affect 


prices in any Way, it was emphasiz d 


Paris firm markets tubes of mustard in U. S. 


Tubes of mustard, sold tn France for years, have | 


introduced to the American housew:te by a Paris firm 
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Trade mourns passing of William Archibald, Jr. 


William Archibald, Jr 
& Archibald 
Association, died last month at the age ot 
joined the Archibald & Lewis in 
in 1910 after graduating from DeWitt Clin 
New York City In 1926 he was 
id treasurer of the New York branch of 


president of Charles I 


partner in the firm of Van Nor 


and former president of the American 


firm of 


1928 became vice 
Armstrong & ( In joined John Clarke & Ce 
In 1931 he inc firm under the 
William Archibald, Jr., In April Ist, 1937 

Norden and roy S. Hansen in 
iden & Archibald 


syndicat ind 1 
1929 


orporate } 


name 
eer illy all of his 40 year 
in ASTA of which he | 


as treasurer Vik 


s in the spice 
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where his intelligent and imy artial judgment we 


nd adimiration of his associates 


Will Archibald will long be 


this Association for his unassuming wisdom and 
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managed to ivgyressiven 


ager 
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ASTA 
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Promotion backs chili powder, September spice 


A special mailing conducted by the American Spire Tt 


Association in cooperating with the General Foods Corp. is 
bolstering chili powder, the-month 

A package of Minute Rice together with a jar 
powder ASTA, is being mailed to a selected list 


of 200 newspapers in as Many 


the September spice-ot 
hilt 
courtesy 


cities 


A. J. van Dijk visits U. S. 
A. ]. van Dijk 


de Uitvoer van 
( Nice 1 


Netherlands 


Peulvruchten, w 


director 

Zaden 
his wite rec 
Inte 
with him a sizeable contr 
eer 


Granet 


States with ently to exhibit his 


ind grains at the rnational Trade Farr 
Mr. v 


ASTA’s publicity fund and a set of 


hor tl 


n Dik brought 


Ce lored 


Spices prevent rancidity 
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of supply 
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Predicts short supply 
of oil of orange 


within next ten months 


weulated by D ave C 


Atter two years ot overproduction of Oil of Oranye, with 


accompanying demoralized markets, recent developments 


have created conditions that will result 
months, Dodge & Olcott, 


na short supply ot 


oil of orange within the next ten 


Inc., predicts in a special report on this item 
market will be dependent primarily on 


The 
Even 


producers for oil of orange the 
ent ry litthe West Indian orange oil is available; Brazil 
French Guinea has no oil to ship and pro 


duction of Florida orange oil is being sharply restricted 


Calitornia 


report says at pres 


is Offering none; 


Italy has been an unimportant source in recent years 


During the and the immediate years after Brazil 


converted her orange crops into oil because her traditional 


war 


fruit markets in Europe were closed. Recently little oil has 


I produced because many Western European countries 


pecn 


Norda wins high NIAA 
award for outstanding 
advertising campaign 


New York 


Advertisers 


Feature of a luncheon meeting at the 

Advert Club National 

Association Award for 1949, presented to the Norda Essen 
I 


tial Oil and Chemical Co. by Blaine Wiley, executive 


recent 


ising was the Industrial 


SCUTC 


assocr1ation 


iward, Mr 


ot the 


that 206 


Wiley pointed out 


entered the 


y 
In presenting the 


eading national industrial advertisers ompe 


and that Norda won its second place against 


' 
long-es 
much bigger advertisers, with far larger advertising 


highlighted the care with which the 


judged——a preliminary 


His speech 
entries were judging by 25 expert 


in New York City and a final judging by three 
bet ore the 


sper talists in 


nerchandising and selling just NIAA 


Los Angel s 


Impargen Was 


Opy art 
onvention opened In 
I} Norda 


ind use of 


hos 


two colors 


in its important chemicals an products classification 
Norda il oil and flavors mant 


Rowse, vi 


is said, is the fir 
I cr to wil su h lf i\ rd W H 
nt of Norda, i 


iward, emphasized 
underlined the fact 


Norda Makes 


gratification morously 


Norda s “ 


Was 


that wher sales slogan 


wood Scents 
ivency 


about 


ntioned, the 24 


E. Benedict 


In addition 


award luncheon in Norda sales man 
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are again buying Brazilian oranges. Furthermore, Brazilian 
oil producers could not compete with French Guinea prices 

Higher wages in the West Indies have made it almost im 
produce large quantities of orange oil by the 
market for 


possible to 
traditional hand methods. Lcsides, the export 
fresh fruit is more lucrative 

French Guinea, one of the lowest cost producers in the 
world of orange oil, has almost none to offer this year be 
The small amount produced this 


cause of a crop failure 
The next crop will be 


year came to market a month late 
marketed in May or June of 1951 

There have been unusually large quantities of Florida or 
ange oil produced since the war as a by product of the new 
rapidly growing concentrated frozen orange juice industry 
the report points out. Orange oil will no longer be an im 
portant by-product of this industry because a new type of 
machine has been developed which crushes the orange in 
such a manner that the skin is no longer an economical 


The 


cattle feed, a more profitable by-product 


squeezed oranges are converted into 
These 
One ot the larg 


source of oil 
new ma 


chines are being installed on a large scale 
est expresser and concentrator plants using the old type 
equipment was Just destroyed by fire, which will further 
curtail the production of Florida orange oil 

Our suggestion is that all manufacturers cover their re 
quirements for orange oil by contract, because in our opinion 


there will be a definite price rise in the coming months,” the 


re port declares 


Blaine Wiley, NIAA executive secretary, congratulates W. H. Rowse 
Norda vice president, on award. Looking on are Fred Gardner, presi- 
dent, and Ralph Bennett, vice president, of the Fred Gardner Co 
Inc., Norda's ad agency, and E. E. Benedict, Norda sales manager 


aver, and Fred Rowse, of Norda’s sales staff; Publishers and 
editors of leading magazines in the field; Fred Gardner 

and Ralph Bennett, vice president, of the Fred 
handled Norda 


igency s second client 


Gardner Co., Inc which has advertising 


since that firm became the 


Mexico and Madagascar as sources 
of vanilla beans for U.S. imports 


Mexico normally ranks after Madagascar 
N irly 


vanilla beans imported 


princiy il supph vanilla beans two-thi 
l 


the total of 075.560 pounds ot 


into the United States in 1948 came from Mexico, but in 


1949 Mexico supplied only 28 per cent of such imports 





to 


Sk more important producers of essential oils according 
avoreltes the American embassy in Port-au-Prince 

In 1932, Henry Ganot, an agronomist and specialist in 

oils from France, made the first distillations of the oil of 

U. S. output of flavor, perfume materials up in ‘49 petitgrain in Haiti. The research and experiments con 

United States production of flavor and perfume ma ducted by Ganot provided the foundation for Haiti's es 


terials was 23,400,000 pounds during 1949, a 514 per cent sential oils industry 


increase over 1948, the Tariff Commission has reported Fein back from tour of Central, South America 
Sales went up 4!4 per cent to 19,900,000 pounds, valued 


4 


ea .) “ein, Treasurer of Florasynth Laboratories, Inc 
at $28.700.000 The dollar value of sales increased 714 Joseph H. Fein, Treasurer © I rasyt hl a 
“has returned from a_ three-week swing through Central 


per cent 
Cyclic materials accounted to 15.300.000 pounds of th America and the north coast of South America. Mr. Fein, 
( li ais aAccoun ( ) } Ounas O i 
total, a slight decline from the 1948 figure. These products accompanied by Jose Hernandez, export manager of Flora- 
include synthetic coumarin, menthol, wintergreen oil synth Laboratories, Inc., crowded a great deal into this very 
methyl salicvlate—and vanillin Sale ‘Eee , limited period, visiting Florasynth customers and representa 
I SAlte anc < ales also decreased " : 
Seta’ Auercle, its Meatininean weld tives in the various countries, particularly Salvador, Panama 
‘ ‘ PEL i « 4 « 
and Venezuels 
Acyclic flavors and perfumes gained 20 per cent, total " s : , 
ng 8,100,000 pounds. Monosodium glutamate, the most Mr. Fein stated that there was business activity in all the 
important single synthetic flavor, accounted for 7,600,000 countries he visited notwithstanding the current unsettled 
' ‘ ‘ ‘ a » al i y ' 
pounds of this figure Solasiar alt ail etna world condition. He was optimistic as to further develop- 
mas s 1 Se s é ac ( ‘ alte¢ ais : 
amounted to 7,300,000 pounds, valued at $11,300,000 ment of business in these areas, where the products of Flora 
synth Laboratories have been well-known for a quarter of a 
Figures include companies which normally account for 
per cent of total United States production ey 


Flavors are nearly all organic 
Haiti . 
citi's essential oll industry grows Flavors are nearly all organic in the chemical sense That 


One of the more significant developments in the recent is, they are produced in the oils or tissues of growing 
economic history of Haiti has been the growth and or plants The notable exception is the inorganic sodium 
ganization of the essential oils industry. From a small chloride Some organic flavors are almost wholly non 
shipment of 1,225 pounds in 1932-33, Haiti's exports volatile These include citric, tartaric, and a few other 
of essential oils grew to 196,575 pounds valued at $313, fruit acids, most of the alkaloids, and other bitter substances 
523 in 1948-49. Immediate prospects are for a continued which seem to require a certain degree of ionization on the 


expansion of the industry, with Haiti becoming one of the moist tongue to produce the sense of taste 





™ and Convenience make Ritter Spice 


Aromas a must for top grade products. Ritter 
Spice Aromas are highly concentrated and 
water miscible... ready for instant use. 

For use in any preparation where spices are 
utilized. Instructions for utilization in pickling, 
meat, sausage and other industries submitted 


upon request. 


CATSUP SPICE GARLIC 
CLOVE GINGER 
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And Others 
“Our Research Laboratory Is At Your Service" 


Dr. ALEXANDER KATZ & CO., Division of 
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More acreage planted to mustard seed 
this year than last, but under average 


Acreage of mustard seed planted this year in the three 
commercial producing states—Montana, California and 
Washington—about 72 per cent larger than in 1949 but 
only 53 per cent as large as the 1944-48 average, the Bureau 
of Agricultural Economics reports 

The 1950 planted acreage in these three states is estimated 
at 41,100 acres, compared with 23,900 acres in 1949 and 
the five-year average of 76,860 acres. The increase over last 
year in Montana more than offsets the indicated decreases 
in California and Washington 

It is estimated that of the total 41,100 acres planted this 
year, Montana accounts for 38,000 acres compared with 
19,000 last year and the average of 67,600 acres Cali 
fornia’s acreage this year is only 1,100, which compares with 
2,300 in 1949 and the average of 2,840 acres. Approx: 
mately 2,000 acres were planted in Washington this year, 


compared with 2,600 last year 


Yellow mustard 

As usual, acreage of yellow mustard seed this year is much 
larger than the combined acreages of brown and Oriental 
However, the acreage of Oriental shows a much larger gain 
over 1949 than does yellow. The planted 1950 acreages ot 
these mustards are estimated at 28,300 acres for yellow, 
2,100 for brown, and 10,700 for Oriental, compared with 
19,200, 2,400, and 2,300, respectively, in 1949 

Except for hail damage in a few Montana countries, grow 
ing conditions for mustard seed in the three States have been 
quite favorable. The July Ist condition of the crop was 
estimated at 80 per cent of normal 

Imports of whole mustard seed for the first five months ot 
this year were 5,196,142 pounds, compared with 1,288,079 
pounds last year and 3,019,167 pounds for the same period 
two years ago 

Canadian mustard seed acreage in 1950 is estimated at 
14,325 acres, a substantial increase over the 5,000 acres 
grown in 1949 but far below the 30,000 acres grown tn 
1948 

Current crop conditions are favorable and a harvest ot 
seven million pounds of mustard seed is expected, Philip ( 
Habib, of the American embassy in Ottawa, reports This 


compares with an output of two million pounds in 1949 and 


a bumper crop of 21 million pounds in 1948 

Conada's 1950 crop 

Practically all of Canada’s 1950 mustard seed acreage wa 
planted in the yellow variety Present stocks of mustard seed 
in Canada are estimated at three million pounds, consisting 
two million pounds of yellow mustard seed and one millior 
pounds of the brown 

The carry-over from the 1948 harvest amounted to about 
ten million pounds Current stocks ind expected | roduction 
should be sufficient to mect domestic requirements and 
vide about 6.5 million pounds of mustard seed for 
All of Canada’s 1950 mustard seed exports ire 
go to the United States 

Cemmercial production of mustard seed in Canada 
centered in a relatively small area around Lethbridge 
Southern Alberta. Introduced from Montana about 15 year 
ago, it has become an important dry land 

It requires hot and dry weather late in 
to produce the best seed 


r 
are grown without a contract 


For the most part the crop is contracted tor by 


and only small acreages 
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IMITATION SPICE OILS 


CASSIA OIL 
GARLIC OIL * CARDAMON OIL 
BLACK PEPPER OIL 


ond mony other spice oils 


7 
( 
sous 
MOVCSY0C/E \soonaronies. we. 
O CHICAGO 6 » NEW YORK 61 + LOS ANGELES 13 


DALLAS | DETROIT 2 - MEMPHIS 1 NEW ORLEANS 13 
$7. LOUIS 2 SAN BERNARDINO SAN FRANCISCO 11 
Florasynth Labs. (Canada) Ltd. Montreai - Toronto - Vancouver 
Winnipeg - Florosynth Laboratories de Mexico S.A. Mexico City 


ah! what 


delicious 


flavor 


D&O has the 
Perfect Flavor 
and the correct 
flavoring mate- 
rials starting from 
shrimp cocktail 
sauce, to soup, to 
gravy... includ- 
ing powdered 
dessert and 
cake frosting. 


cerning 
eques 


‘ 
on? 


For better flavors . .. consult D&é0 


DODGE & OLCOTT. INC. 


180 Varick Street - New York 14, N. Y. 
ATLANTA + BOSTON + CHICAGO + CINCINNATI + DALLAS 
ANGEIE + PHILADELPHIA + ST. LOUIS + SAN FRANCISCO 
ESSENTIAL OILS « AROMATIC CHEMICALS 
PERFUME BASES » VANILLA « FLAVOR BASES 





Processors strengthen maple 
syrup flavor with new method 


Maple-syrup processors plan to use a new method this 
season to strengthen the natural flavor of maple syrup so 
that it will make superior blends and other maple products 
the U. S. Department of Agriculture has announced 

The process was worked out by scientists of the Bureau 
of Agricultural and Industrial Chemistry's Eastern Re 
gional Research Laboratory in Philadelphia as a Research 
ind Marketing Act project. It promises to expand outlets 

the better quality maple syrup, the Bureau says and 


customers improved maple products at 


Pure maple syrup, with its distinctively delicious flavor 
is a breakfast-table favorite throughout the country But 
its high cost—averaging about $4 a gallon wholesale last 
year—puts it beyond the reach of many families. Mapl 
syrup blends ntaining 75 to 80 per cent cane-sugat 

Vanilla Beans... large supplies of all types and syrup, are less expensive and have a large market. But 
: they are made chiefly from grades of maple syrup that 
grades are kept in stock for have a dark color and very strong flavor. The light 
immediate delivery. Manufacturers who insist lorcd, delicious flavored, best grades of syrup cannot 
withstand the dilution necessary to produce an economical 
on the most exacting specifications look to D&O for blend 
Quality Vanilla Beans and Vanilla products. The problem, according to Dr. G. E. Hilbert, chief of 
the Bureau, is that the darker grades of maple syrup 
normally contain caramel and other non-maple flavors that 
carry over into the blends. However, he points out, the 
Ke) DODGE & OLCOTT. INC. market for blends ts nevertheless so great that maple pro 
nuneaae 108 180 Varick Street © New York 14, N. Y ducers have had difhculty supplying enough strong 
ESSENTIAL OILS - AROMATIC CHEMICALS - PERFUME BASES - VANILLA- FLAVOR BASES favored ee to meet the demand at the sam — 
their markets for the more expensive, finer flavored grades 


of maple have remained relatively small 


ZIMCO® LIGNIN VANILLIN, C.P., U.S.P. 


A Finer Vanillin Elev Chemizalt.. 


SUBSIDIARY OF STERLING ORUG INC 


of Exquisite Aroma 140 BROADWAY, NEW YORK 18, N. ¥ 
$45 Lake Shore Drive, Chicago 11, Hl 
FACTORY. ROTHSCHILD, BISCONSIN 





DAMMANN & SMELTZER 


Incorporated 


y a 
VANILLA 
Pierre E. Dammann RB E 4 N We, 71 Murray Street, 
Chester A. Smeltzer 4a New York City 











MPORTERS OF VANILLA BEANS 
ALL VARIETIES 


731-733 ARCH STREET 
PHILADELPHIA 6, PA 
CABLE ADORESS VANCORT 


CODES BENTLEY'S SECOND PHRASE 
AND PRIVATE 


COFFEE AND TEA INDUSTRIES 
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Lewis—Tea leaves 
(¢ trnuned trom page 70) 


This is something that has been 


saign must be 


ght track 
But the cam; 


enjoy the full fruit of this 


dustry is on the r 
continued 


effort 


needed for a long time 
for many years if we are to 
My vote ts one of 


Tea Bureau, 


this time, I would partic 


confidence to the Tea Association and the 


and may their success continue 


larly urge all branches ot 


Oa display of harmony in supporting the two organiza 


tions. Attendance at the Association's fifth annual conven 


tion is an ideal opportunity for such a display—an oppor 
tunity that also provides us with information and inspiration 
| 


ef 


always been memorable for their unc 


And 


Tea conventions hav 


seriousness this year is no ex 


Le 


Point 2 


My concern over the quality of some of the tea marketed 
| ; 
I am no ad 


you do 


in the 


vertising expert-——never have pretended to be But 


not have to be a master of advertising and merchandising 


techniques to know that the American people will not make 


any product part of its everyday life if they do not like that 
prod 
Indeed, we should sell the tdea of drinking more tea 


a wiser man than I, 


t or if they think the product ts inferior in quality 

and our 

advertising does this splendidly. It was 

however, who insisted that you cannot fool all the people all 

the time—or even part of the time 

Tea deserves its rightful place in the hearts of America 
Capita Consumption will continue to suffer if a ba 

1 gualit as national as the advertising 


When 


to m. 


competition is keen, some tea executives cut quality 
They balk at paying a few cents extra 
Then 


argument that the public is not suthciently ated the 


more profit 


id for the be quality there is ¢ the 


Even if the tea 1s high 
} i 


Decause it is not 


field 


brewing and preparation of tea 
t t 


i ~ | 
uty ippreciated made 


properly That is another, entirely different 


deavor, and it is not my intention to discuss the 


educating Americans in the proper handling of tea 


ion is that we must set the industry on a basically sound 


foundation by marketing a consistently good gua 


that will lick with our advertising program 


sounding 
said that 
Advertising Fund have 
The ) { unification of effort 


the Tea 
$ 1.600.000 
hich mal f ble advertising campaigns, conv 


provide the stamina 


The big turn 


h | inde tirmanshiy 
er, Standard Brands, Ir The subye 
About Hot Tea in Restaurants ) f i 
Paul Logan research dire t } Na 


Assov Miss Winttred 


Something t 


Colonel 


Restaurant Eliason 


tional ation 
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he Greenfield-Mills Restaurants, Detroit, will take part 


this panel 

On Wednesday, William Treadwell will outline his pub 
licity activities supporting the Tea Council advertising and 
Leonard Akerman, managing director 
the tea ad 


prom ton Campaign 
of the Tea Bureau 


campaign now under way across the 


in Canada, will summarize 


rtising border Law 


ace Giles, business consultant and former executive vice 


ent of Safeway Stores, will review the highlights of 


e cenvention 
annual 


hold its 


interest 


Following this, the Tea Association will 


to all 


I which should be of spectal 


A basic report on the tea industry will 
Robert Compton, after which election of 


ind discussion of other matters will 


in this eventful year 
first be given by 


directors for next year 


take place 
Apart from the othcial program, the convention will serve 


is an excellent occasion tor each 


ill members to visit with 
Plenty of time has been allowed for informality and 
Monday, Tuesday 


noon 


other 


relaxation. All business sessions on and 


Wednesday will end promptly at 
In the Department of Commerce handbook, mentioned at 


the outset. national trade association conventions are spe 


i 
business 
progress Associ 


ation convention can lead to further progress in the tea in 


factor in American 
that the 1950 Tea 


cifically referred to as a mayor 


There is no question 


dustry—providing it is actively attended and fully supported 


by the members 


Kenya's tea industry 


The main tea growing area in Kenya is Kertcho but tea 


is also grown in the Limuru, Sotik and Nandi districts, and 


onsiderable development ts taking place in the last two 
reas 

About 20,000 African laborers are employed by the indus 
try in Kenya and the rations provided cre of a high standard 


The 


ill of the larger estates, giving free 


for this part of the world natives are housed and 


chools are operated en 
hildren and any juveniles em 


also provide | 


education to all employees 
Medical and welfare 
industry in 


services 
To conclude, the Kenya ts in 


and can look forward to a sound and progressive 


I love d 
a healthy state 
future It 


provides good employment for an increasing number of 


white and black people in healthy surroundings and under 


ideal conditions 


We hope that u in Ameri 


and in our turt 


i will continue 


our product will try 
more and better 
“We cannot falter” 


(¢ “ca ’ ” it ; ) 
essential passwords through the 
ind « 


It will t mn ) 


sé ng 
' | : 

national onemit 

fey loy such a plan and to get tt if 


proved my all hannel Meanwhile, any letdown 1 
the active participat d ur present method of colle 
from 


tion will | | vill p | Fea Council 


maintaining promotion, also 
trom 

trom the promot 

failure the 


in apportuntty 


ition rf 


most of 
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r, keep the New Yi 
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Grand Union's route division, was ¢ 
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b’s board 
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Um. Hosmer Bennett & Son 


Coffee Agents and Brokers 


95 Front St. NEW YORK. 5 


‘Laticlave 








W. J. DONOHUE & CO. 
Coffee Brokers and Agents 


Cable Address 


“CALEDON 


NEW YORK 102 Front St 


Get your COLOMBIANS 


via 


BALZACBRO 


Shortest Route from Growers 


Balzac Bros. & Company, Inc. 











Geck Trading Corporation 
Mexican — Santo Domingo — Ecuador 
Guatemalan—Venuezuelan 

Cuban— Africa 


S° PEARL STREET Coffees 














REAMER. TURNER & CO. 
COFFEE 
Brokers and Import Agents 


“REATURN” ah f 
104 FRONT ST NEW YORK 





COFFEE AND TEA INDUSTRIES 

















A. J. O'LOUGHLIN 


99 FRONT STREET NEW YORK 5 





OF Bayer aCo. 








W. H. LEE COMPANY 


COFFEE 


COMMISSION BROKERAGE 


NEW Y ORK 91 FRONT ST. 


MEMBERS NEW YORK COFFEE & SUGAR EXCHANGE, INC 


Cable Address 


WILEECOM" 














GEORGE P. BOTT & CO. 


COFFEE BROKERS AND AGENTS 
79 Wall St., New York e Tel. WHitehall 4-8442 


Agents for 


SOC. RIO PRETO DE CAFE, LTDA. 
SANTOS — PARANAGUA 


PINHO, GUIMARAES S A, Com. - Exp. 
SANTOS 


J. A. Medina Company 


New York 
Specializing in 
MEXICAN- CENTRAL AMERICAN 
COF F EES 


Established 1880 











CAMBRON WEROTTE & Co., Ine. 


80 Wall Street pire York 5 
Phone. WH 4-406: Cables: ¢ AEF Le ‘i 


KIVUS & OCIRUS 
from Belgian Congo 
STE. DES CAFES DU RUANDA URUNDI ET DU KIVU 
COSTERMANSVILLE, BELGIAN CONGO 


A. L RANSOHOFF Co., INC. 
Coffee 


NEW YORK 


Cable Address 108 Front Street 
RANWILLIG 








J.E. Carret & Co.,Inc. 
IMPORTERS COFFEE JOBBERS 


90 Front Street New York 3 


CHARLES F. SLOVER & Co., INC. 


Coffee 


NEW YORK 


TEL: WHITEHALL 4-8182 109 FRONT STREET 








George W. Lawrence & Co., Inc. 


106 FRONT STREET NEW YORK CITY 
COFFEE 
COMMISSION 
MERCHANTS 


Special Attention to Requirements 
for Direct Importations. 











WESSIEL, IDUVAIL & CO.,Inc. 
Catablished 1825 


EXPORT IMPORT 


Coffee and Cocoa 


CABLE ADDRESS 
HEMENWAY, NEW YORK 
67 BROAD STREET. NEW YORK 4,N.Y. 
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By MARK M. HALL 


sa WSTA picnic 
t Miller Riddle < 


daughter, Dict 
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successtul get-togethe 


Fea Asso 


E. A. JOHNSON & CO. || “°""'San'FRaNcIsco™ 


When San Francisco's Foreign Trade Zone No. 3 
COFFEE IMPORTERS AND AGENTS was placed in Operation in June, 1948, the final 
cox Was placed in the wheel of modern tacilities 
BRAZILS © COLOMBIANS + CENTRAL AMERICANS which gear the Port to world commerce 

From the day of its opening, San Francisco's 
166 California Street Foreign Trade Zone u immediate acceptance 
among World Traders at home and abroad as a 
San Francisco 11, Calif. most useful and convenient adjunct to their opera 


tions. Full information, including rates of whart 








ige, handling, and storage will be forwarded on 
request Inquiries are invited. Write to 


ZI SUPERINTENDENT, FOREIGN TRADE ZONE NO. 3 
°9 i | es PIER 45, SHED B 


SAN FRANCISCO 11, CALIFORNIA 
U.S.A 








Established 1849 
IMPORTERS & EXPORTERS 
lit ffees — i 
Quality Coffees eine & Central Americas THE G. S. HALY Co. 
149 California Street 383 Brannan St. San Francisco, Calif. 


San Francisco !1, Calif. 
TEA 
Cable Address: “ZIELCO" _ 








Import Agents — Brokers 








Learning the technique of coffee roasting is 


WELDON H. EMIGH CO., INC. easy with a copy of The Coffee Man's Manual 
SANTOS — MILDS $2.50 


Write to THE Spice Mitt Book DEPARTMENT 


150 California St., San Francisco 11 ag eee Rie Sate ee Stk 

















COFFEE AND TEA INDUSTRIES 
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John Castleman 


he 


Here, there 
Musical Coffee Pot 
( penhawe « ms ney 


uares. He 


Hoosier Poet 


alad Dressings 
are TASTIER 


when Ss easoned 


by FRITZSCHE 


FRITZSCHE 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, WN. Y. 


BRANCH OFFICES and “SIOCKS: Atlanta Mass. “Chicago, ti, Cin 
Pa. San Francis Calif 
FACTORY: Clifton, N J 
a 8 
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St. Louis 
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high score on 
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Old Judge, low 


usual, all of our golfers went 


he brokerage bu 
of Schmidt & Ryar 
with his present 
H forbes Tez { fee 
first assistant to Jim 
was presented with a very beaut 
by the club and beautiful b 


as well % 


handicap tournan 
Sunset Country 
This will be a 
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Dave McKa 


We 
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By R. J. FRITH 
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C. H. D'ANTONIO & CO. 
Coffee 


BROKERS ° AGENTS 
304 Board of Trade Annex, New Orleans, La. 











WILMER T. von GOHREN 
COFFEE BROKER 
306.307 Natcher Building New Orleans 12, Louisiana 
ne: TUlane 1768 


Member Gree 


Cable Address) WIVGO 
on of New Oriea 
rieans Board 








FELIX J. VACCARO 


Now in Larger Quarters 
New Address: 


305 Magazine St., New Orleans 12, La. 
Cable Address: FELVAC Phone: MAgnolia 3688 
Special attention to the requirements of roasters’ selections 

quotations and samples submitted on request 

REPRESENTING EXPORTERS IN: 

Santos, Rio de Janeiro and Victoria, Brazil; Guayaquil and 
Manta, Ecuador; Managua, Nicaragua; Havana, Cuba; San 
Jose, Costa Rica; San Pedro Sula, Honduras; Ciudad Trujillo 
Dominican Republic 


ub-Agent in Principal Markets 


S 
ROASTERS REPRESENTATION SOLICITED 








AND TEA INDUSTRIES 
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"THE WEGE*’ 


Headquarters for 
COFFEE MEN 
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ACROSS FROM THE MART 
A ; 








Denver 


By F. ii SMITH | BETTER COFFEE 


as 
can be made in 


Clean Equipment 


Write for a — 
pac kage 


mw | COFFEE URN + ae | 
, eee Cc L E A N E R p CATALOGS FREE 


for EVERY SIZE 
VACUUM-DRIP-PERCOLATOR | WALTER R. HANSEN =" 1Cup to 150 Gals 


TRICOLATOR CO. inc. NEW YORK INY. an aaa ene ee ee TRICOLATOR CO..1nc. NEW YORK I. NY. 
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CLASSIFIED ADVERTISEMENTS 


ie: Sve ame SBS, 60 Index to Advertisers 





UNION 


CHT 
Established 1912 —y | 


SPECIAL OFFERINGS 


For Immediate Delivery 


Mikro 4TH, 2TH, ISH and Bantam Pu 
verizers; Jay Bee 3AT & UI, Schutz 
O'Neill, Stedman Mills 

Jabez Burns coal or oil-fired Roaster 

Jabez Burns N 35 Coffee Roasters 

Jabez Burns No. 25 Granulator, 4000 |bs 
per hourly capacity 

Burns N 12 Coffee Grinder 

to | gal. Wraparound & 
(jars with ears 
Wraparound Labeler 
and MX Labelers. Triangle 
G2C, G2S, A2C, N2CA, & 
Ab0A Electri-Pak Fillers 

World and Ermold Rotary and Straight 
away automatic Labelers 

Stokes & Smith Gl & G4 Auger Fillers 

Filler 1, 2, 4 and 8 Head Stainless Steel 
Piston Fillers 

Robinson Two-High Roller Mills 

Day & Robinson Dry Powder Mixers and 
Sifters, 100, 400, 800, 1500. 2500, and 
3500 Ibs. capacities 

Triangle SHA auto. Net Weigher with 
adj. S.A. Carton Sealer 

Pneumatic Fully Auto. Cartoner & Filler 

Package Machy FA FAQ FA2Q 
Scandia SSUI and SFC Auto. Wrap 
pers 

Erte!l, Sparkler, Sweetland Vallez Sperry 
and Shriver Filters 


Huhn Steam and Gas Fired Dryers 


AT TREMENDOUS SAVINGS 
This Is Only A Partial List 


Tell Us Your Requirements 


VL PTL STANDARD EQUIPMENT CO. 
318.322 LAFAYETTE ST N.Y. 12.N 7 














EQUIPMENT FOR SALE 

















csi Sommer opteaTteoa eae . EQUIPMENT WANTED SITUATIONS WANTED 
EQUIPMENT WANTED sie 


WANTED ! \ COPPER ROASTER, 





OTIS 
QUROPRATA 
VINTAGE 





VINTAGE BRAZILS 


Another crop year is starting. VINTAGE QUALITY promises to be 
BETTER than AVERAGE. 


Meticulous SELECTIONS and careful PREPARATION at the FAZENDA, 
followed by OTIS SUPERVISION from grower to roaster guarantee 
complete SATISFACTION from VINTAGE brands. 


also 
OTIS MEXICANS 
OTIS COLOMBIANS 
and 
CENTRAL AMERICANS 
TEAMMATES OF QUALITY 


OTIS MceALLISTER 


COMPANIES 


ESTABLISHED 1892 








“<= Only Four Months To Go... 
' LET'S GO PLACES! 


J.ARON & COMPANY. INC. 


Coffee Importers 


GREEN COFFEES FROM ALL OVER THE WORLD 


NEW ORLEANS SAN FRANCISCO 


NEW YORK Direct Representation NEW ORLEANS 


Y Y 336 Maaaz e treet 


SANTOS 
SAN FRANCISCO Rio de JANEIRO CHICAGO 
242 California Street PARANAGUA 404 No. Wells S 


Wells Street 


Offices of Representatives in Coffee Producing Countries all over the World. 











